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Cautionary note regarding
forward-looking statements

This presentation may contain forward-looking statements that are subject to risks and
uncertainties, including those pertaining to the anticipated benefits to be realized from the
proposals described herein. Forward-looking statements may include, in particular, statements
about future events, future financial performance, plans, strategies, expectations, prospects,
competitive environment, regulation and supply and demand. BASF has based these forward-
looking statements on its views and assumptions with respect to future events and financial
performance. Actual financial performance could differ materially from that projected in the
forward-looking statements due to the inherent uncertainty of estimates, forecasts and
projections, and financial performance may be better or worse than anticipated. Given these
uncertainties, readers should not put undue reliance on any forward-looking statements. The
information contained in this presentation is subject to change without notice and BASF does
not undertake any duty to update the forward-looking statements, and the estimates and
assumptions associated with them, except to the extent required by applicable laws and
regulations.
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1 | Trends in the Chinese chemical market

2 | BASF business performance in China

3 | Strategy implementation in China
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Greater China will increase share of the
regional GDP to more than 40% in 2020

Real GDP = China real GDP 2012:
(in US$ trillion) 5.2 trillion US$ = 35% of Asian
real GDP
2010 2020

"ﬂ

= Chinese per-capita income to
double by 2020 vs. 2010

= 12th 5-year plan (2011-2015)
focuses on three main
priorities:

%1

CAGR
4.8%

— sustainable growth

— industrial upgrading

Clockwise from top:

B Japan B Greater China [l South Asia

— promotion of domestic
consumption

I south Korea ASEAN I anz
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Manufacturing is extended inland towards

Western provinces e

12 Emerging Provinces:
= 25% of total land area

* 47% of China population 2011 Hedongpang
* 41% of China GDP 2011

Anhui

31 mn refrigerators (2011)

16 mn washers (2011)

28 mn air conditioners (2011)
818 ktons synthetic
detergents (2011)

Chonggqing

= 1.72 mn vehicles, thereof
0.9 mn cars (2011)
= 40 mn laptops (2012)

Fujian

= Chemical fiber, cotton
spinning and apparel

= 400 mn sport shoes,
20% of world output (2012)
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Greater China will represent 64% of
chemical market in Asia Pacific in 2020

Real chemical production ex. pharma = China chemical production
(in US$ trillion) 2012: US$ 0.6 trillion = 60% of
2010 Asian real chemical

production

= Sustainability becomes
differentiating factor

= Innovations in chemistry will
enable innovations in
downstream industries

= Chemical markets become
more competitive

Clockwise from top:

B Japan B Greater China [l South Asia

I south Korea ASEAN I anz
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Strategic relevant market in Greater China
grows in line with chemical market

Strategic relevant market (SRM) Greater China = The SRM in China grows by
(in billion €) ~7% p.a. (2010 — 2020), in
line with chemical production
160 - 155
All industries will contribute to
140 - SRM growth
120 - ; B Agricutture ‘BASF'.S key customer
100 - - Chemicals & Plastics lndUSTI'IES:
Bl construction — Chemicals and plastics
80 IIICnnsumeannds
Electronics — Consumer gc:-ods
60 - I Energy & Resources — Construction
Health & Nutrition
40 Transportation — Health and nutrition
9 B o :
20 - . i - 10% ners — Transportation
10% 7%
u N | _—‘

2010 2020
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BASF is well positioned in China in an
increasingly competitive environment

Major chemical producers in Mainland China Qalas In Malnland China
in 2011/2012

S Sinopec ~€27.2 DN gramical cogment saes
o Annual report 201 2:
-. PetrUChin a €13.7 bn external sales of .chemicals

and refinery*

Annual report 201 2:
~ €1 00 bn including oil and equipment

business

China sales 201 2; restated
s el || s

CHEMEC HINA  ChemChina

BASF

e Formosa Chemicals €4.8bn e
<> Dow Greater China ~€4.0 b e Chna sales 2012

’f‘/; Bayer Greater China ~ €36 bn Tameia

Sortrr Homes s Sinofert Holdings Ltd. €2.8 bn 2012 Forune Da

» Mitsui Chemicals €8bh T Redh

‘L : Hengyi Chemical Qb At
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BASF’s extensive Greater China network
guarantees access to major local markets

Legend*

B Asia Pacific headquarters
Greater China headquarters

Innovation Campus

Verbund site
Chemical production site

Sales office
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* One dot may represent more than one site

Jilin
Beijin A
J 19 Liaoning
Tianjin
4 » Shandong
Nanjinge ‘Jlangsu
: A ®Shanghai
A A
Chongqing Hoa% Zhejiang
A Fujian
Yunnan Gua‘ngdung IBIWBI"I
Guangxi AR
Hong Kong

**incl. JV's; as of December 31, 2012

BASF in Greater China**

= 21 major wholly-
owned companies

= 10 major joint
ventures

= 32 production sites
= 32 sales offices

= ~ 7,300 employees***,
thereof approximately
1,000 people in
marketing & sales

“* adjusted to changes in IFRS 10 & 11 n



BASF - top provider to international and
local Chinese leaders*

O = BASF

The Chemical Company

e EHIRLE
Tosleey Tovissi

e

~— (Anera @
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Our Chinese business is a powerful

growth engine

Sales* and EBITDA** in China

? / Tt 00
= +17% p.a.
¥ 5 — 1,000
=
£ 4 I l — 800
0
5 R
&:J 3 C’Pfjg.ﬂ 600
43070
o - L B 400
1 I — 200
C' T T I T T 1 C'
8 8 2 ¢ ¢
&« &8 & & ®

2012r*

EBITDA indexed (2004

O -BASF

The Chemical Company

BASF has been a
committed partner to China
since 1885.

Since 2004, BASF's sales
more than tripled

China is third largest market
for BASF globally (after
Germany and the US)

Business in China is profit
contributor to BASF Group

EBITDA growing at
CAGR of 30%

* Bales to third parties in China (incl. Hong Kong and Taiwan) by location of customer

BASF Investor Day Asia Pacific, June 56 20132 ™" by location of company

*** 201 2r figures restated according to changes in IFRS 10 & 11



BASF is a well recognized corporate

citizen in China
- BASF

ntribution of

.,Outstanding Co '
ese Fortune Global 500 Enterprises _
KL in China’ ,China Green .
W ewspaper gouthern Weekend - 2012 Cqmpanies Tup 100" @
Fr— L ke China Entrepreneur Club - -
| (CEC) - 2012 L et
’
Green Industry ; i sal
Chain Award China‘s Low Carbon J i
China Business News - 2012 pioneer Enterpise Award”
15t Century Business erald=2012 2
~, f
,China‘s Top ‘
Employers 2013 ’ Best Corporate ﬁg‘“
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K 21st Century
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Grow smartly in China O -BASF

The Chemical Company

Sales in Greater China* Strategy for 2020
(in billion €) _
= Grow business by ~11% p.a.
15 :
= Capture market driven growth
— Accompany customers’
CAGR growth
10 ~11% p.a._~
/ — Develop business in
6.7 emerging provinces
5 5.1 = Strengthen local R&D
= Increase operational
efficiencies
0 : ; = |ncrease local production

2012 2012 restated Target 2020 footprint by implementing
ambitious investment plan

BASF Investor Day Asia Pacific, June 56, 2012 * Sales to third parties in China (incl. Hong Kong and Taiwan) by lecation of customer 16



Seize new business opportunities via
industry teams e

Industry Teams in China

Textiles
/ — -—\'."\—L
Construction /- Automotive Packaging g
e | —— S A
Paint &

Coatings

W Electrical &
_itase sy Electronics

Agriculture |

Industry teams foster cooperation across BASF’s operating divisions

to provide customers with industry specific solutions.
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Seize new business opportunities via

industry teams oo

Industry Teams in China

e =
|
- - L -
. i

Gonstruction},:-:_ —— . Automotive

.

Textiles

Food & A
Agriculture ==&

Wind
Energy

Pharma
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China is the largest automotive market,
outperforming global market growth

Production of passenger cars and LCVs*
(in million units)
EMEA
North America 3.0% p.a.. 30 Japan
=18 23 . 10
ul 3 1

other Asia**
12
South America .
r

] |
N
- Production 2011; global production 77 million units

B Total production in 2020: global production 122 million units
Growth rate p.a.
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Automotive production in China will be
concentrated in 6 clusters e

Expected automotive OEM landscape in China 2015

North Region

Northwest Region Northeast Region

Number of plants: 7 Number of plants: 14 Number of plants: 12
Production 2012: ~0.6 mn units Production 2012: ~3.5 mn units Production 2012: ~ 2.5 mn units

Middle West Region
Number of plants: 26
Production 2012: ~3.6 mn units

East Region

| Number of plants: 22
Production 2012: ~4.5 mn units

Number of plants: 13
Production 2012: ~2.6 mn units
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