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We help marketers create,
manage and optimize the content

experience at every stage of the

funnel — no IT required!

Power your content library,

resource center, blog and more.
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WHY CONTENT?

Awareness / Engagement
Subscribers
Lead Generation

Purchases / Sales

What’s your conversion goal?
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Creating Content

é‘;\ That Converts
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1. The Content Journey
Crafting Your Content

The Content (user) Experience
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Gating Content for Lead Gen
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THE CONTENT JOURNEY
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Know who you’'re talking to...
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Learn what they’ll need...

Awareness Consideration
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Learn what they’ll need...

Awareness Consideration Decision
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Fantasy...

Me make

Humans click. Them buy. Me

get money.

Source: Rand Fishkin
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Reality...

Me Make : If them like, them
Humans click.
Content. remember.

| When them
Maybe them see Me build trust,

more content | need me

i relationshi
make. Visit P product, them

: with humans.
again. come back.

Source: Rand Fishkin
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CRAFTING CONTENT
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/[ What the is “valuable”
f),-.j. content?

It depends — value is subjective!

/

Focus on being:

, &4

v Relevant
v" Consistent
v" Trustworthy
v" Authentic
v Useful

v

Engaging
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But what do all of those
things mean?!
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Relevant

s it right for your audience?
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Consistent

Does it align with their expectations?

Frequency? Branding?
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Trustworthy

IS It believable or is it bullshit?

Credibility? Grammar? Spelling?
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Authentic

Does it prove you're a human?

Jargon? Personality?
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Useful

Does it benefit your audience now?

Practical? Actionable?
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Engaging

Is It an enjoyable experience overall?

Scan, Share, Scale, Act
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Great, but how
well-crafted, We
content to ac uaIIy
generate leads?!




