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Overview

253 Millions Population (4th world rank)
83 Millions Internet Users (8th world rank)

430% Growing Internet Population in Last Five
Years
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Source: Intermnet World Stats, Global Web Index, Ministry of Communication and Informatics
Hepublic of Indonesia 2014



Overview

INTERNET USERS
in millions

74,6

2010 2011 2012 PAVNE]

B Internet Users ™ Netizen

Source: MarkPlus Insight 2014
Metizen I1s defined as someone who spends at least three hours online per day
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The survey reveals that Indonesia
now has 74.6 million internet
users, a 22 percent increase from
last year’s 61.1 million.

That number will pass 100 million
in 2015.
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255,461,124 SR 51% urban & 49% Rural

Total Population

83,600,000 33% Internet Penetration
Internet Users

63,000,000 facebook ) 279 Facebook Penetration
Facebook Users

112%b Mobile Subscription
Penetration

281,963,665

Active Mobile Subscription

Source: Indonesia Central Statistic Bureau: eMarketer: WeAreSocial
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Internet Indicators

SH 2/M
o Avg Time That Internet Users Spend Using The

Internet Each Day Using Desktop/Notebook

14%

Mobile Internet Penetration of Total Population

C 2H 30M
Average Time Mobile Internet Per Day

Source: Global Web Index: US Cencus Bureau: WeAreSocial
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Mobile Stats L

80,1M

Active Mobile Broadbands Subscription

32%

Mobile Broadbands Subscription of Total
Population

52M
Active Social Media Users Accessing from

Mobile Device

AL

Penetration of Mobile Social from Total
Population

Source: US Census Bureau: WeAreSocial
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281,963,665

Active Mobile Subscription
Prepaid Users of Total Mobile _ 99%
Subscription

Post Paid Users of Total
Mobile Subscription ‘ 1%

3G Connection of Total
Mobile Subscription
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Source: GSMA Intelligence; WeAreSocial
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95.867.646

Smartphone Users

Smartphone Penetration as
% of Total Mobile
Subscription

Smartphone Users Searching
for Local Information

Smartphone Users Researching
Product/Service from Their
Phone

Smartphone Users Who Have
Purchased from Their Phone

Source: Google "Our Mobile Planet”; WeAreSocial; eMarketer “Indonesia Online”
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Social Media Use KL Semuiap

Instagram “ o
Linkegy “ 39%
Google + s
Twitter s
Facebook

93%

79%

Any Social Network S

W Used in The Past Month  ® Own an Account

Source: Global Web Index; WeAreSocial
Note: Figure represent percentage of internet users
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US & Canada - 202

Brazil I 86
INDONESIA IS THE 4t
BIGGEST GLOBAL USERS

Indonesia I 69,0

India I S8

500,0 1.000,0 1.500,0 (in millions)

Source: eMarketer: Forbes



. Twitter Users e

INDONESIA IS THE
BIGGEST TWITTER USER
6170%  GROWTH IN THE WORLD

. User Growth

Indonesia

India 56,90%
: The World's Most Active
+ Jakarta
Mexico 39 00% e ok
« Tokyo
| + London
Brazil 37,30% - Sao Paulo

Source: eMarketer: Forbes
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Line User

Global Users | />°

Japan 52

i . INDONESIA IS THE 3RP

: BIGGEST GLOBAL USERS
Indonesia I 30

Thailand I 27

India I13

0 100 200 300 400 500 600 (in millions)

Source: eMarketer: Forbes
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Google+ Users

us I - o -
India || 2200 +
Brazil | 1.600 +

UK [} 613 +

Indonesia 581 +

T T T T T 1

0 1000 2000 3000 4000 5000 6000 (in thousands)

Source: Socialmediaslant “GGoogle Plus Global Population™
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B2C eCommerce Sales in Indonesia

Includes travel, diigital
download and event
tickets purchased via
any digital channel
(including online, mobile
& tablet exclude
gambling

(in billions)

1,79

1,04

“in billion US$

0,56

. Sales

2012 2013 2014

Source: eMarketer “Digital Buyer Penetration Across APAC”



Indonesia Digital Buyer e

Top Three Drivers Of
Online Shopping

« Look at the products online
before purchasing in store

» Read online reviews prior to
purchasing products

« Research product online
prior to purchasing

2013 2014 2015 2016 2017 2018

*measured as a percentage of internet users

Source: eMarketer; Nielsen Global Survey of E-Commerce (Q1 2014)



Most Purchased Products RLES s

Fashion |G 752
Gadget [ 26%
Electronics [ 43%
Book & Magazine [N 39%
Groceries - 24%

Source: Google Indonesia and TNS “Indonesia e-Commerce Survey “ 2014



