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Methodology

Objective Audience
To understand the digital health “pathway,” and Online survey of 1,500 U.S. adults who use digital health
how it varies across demographic and resources, across the following demographic and
pyschographic segments. pyschographic segments:

Millennials, ages 18-34 (n=420)
Timing = Sandwich Generation, ages 35-64 (n=826)
Survey fielded May 22 — June 12, 2015 * Seniors, 65+ (n=254)

Caregivers, responsible for the health decisions of a parent
or other relative who is not a child (n=200)
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Key Insights

o Caregivers are relying on digital health o Caregivers trust owned content.
information more than ever

Caregivers want online health content e Caregivers will share sponsored content that
that is detailed, factual and puts them is entertaining, but informational content will
in control. help them change behaviors.

9 Caregivers share — but not always
publicly.
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INSIGHT @

Caregivers are relying on
digital health information

more than ever




Caregivers are increasingly reliant
on digital health information

Percent who are increasingly reliant on online resources compared
to last year—and why:

MORE INFORMATION AVAILABLE ONLINE

EASIER THAN GOING TO ADOCTOR

TRUST THE INFORMATION ONLINE

TO GET INFORMATION QUICKLY

AVOID EXPENSE OF DOCTOR VISIT
ONLINE SOURCES MORE CONVENIENT

Millennials Caregivers Total
EE—

Q13 In the past year, would you say that you have become more or less reliant on online resources for inform ation about health ? Digital Health | Edeiman Berland 2015
14: For what reasons have you become more reliant on online health resources in that past year? [Open-end, Asked if more reliant, n=578)



Caregivers are looking for information about medications,
treatments, hospitals and recovery on behalf of a relative

FPercent who have viewed each of the following health-related
information online in the past year:

m Total (for myself)
62% '
m Caregivers (for a relative)

g
S1%  &peg 50%: 50%: m

9%

Haalth Dactare/haalth Madications Spacific disease/ Health inguranca Treatment Hospital’ Test results Racoveary
Symptoms care providers condition providers Procedura facility

Q8 Which, if any, of the following he alth-rel ated information have you viewed online in the past year for yourself / for a relative? Digital Health | Edelman Berland 2015 &



Caregivers are more likely to use digital health information to
change behaviors

Of the total respondents, percent who have used digital health information to:

Self-diagnose my symptoms 35%

Verify other information sources 34%

Discuss it with my doctor 32%

Make decisions about my treatment

Supplement information from my doctor

Caregivers more likely to

# Encourage someone to adjust
their behaviors (36%)

® Find or select a doctor for
someone |I'm responsible for (27%)

Adjust my behaviors/daily routine

Find / select a doctor/ health facility

0116: How hava you usad the haalth infformaion you've rmad'viewad onlinain the past year? Digital Health | Edelman Berland 2015 T
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Caregivers want online
health content that is
detailed, factual and puts
them in control.




Consumers - including Caregivers — want detail and control

Percent who agree with each statement:

A lot of detalil Give me control Give me an overview

provide very detailed, provide a summary, but allow me provide an overview without
clinical information to deep dive into the areas that | getting into the details
want to further explore

034-35; Which of the ollowing stalements comes chasest 1o your opinion when reading information online about a chronic / acule condition? Digital Health | Edelman Berland 2015 a



Consumers - Caregivers included — want information that’s
direct and instructive, not personal or humorous

Percent who prefer online health information that sounds: [ Oviective || Subjective/Soft

2986
26%
i 25%
)
$ g’ .l'llD tB‘QJIIID
13%
1%
I I 5% 5% 5%
Direct Ims truciive Matter-of-Fact Clhinical Down to Earth  Academic Authomtative Encouraging Personal Light-hearted  Aspirational Humorous

J36. When you are looking at health information online for the following types of conditions, do you prefer fhat the information sounds...? Digital Health | Edelman Berland 2015 10



Video content: The message is more
important than the messenger

Preferences for video content, in rank order:

More engaging and useful

Doctor interviews Patient testimonials Graphic details Educational focus Medical explanations

033 Thinking about the types of health-related videos you see anline, how engaging and usetul are each of the following ? Digital Health | Edelman Berland 2015 11
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Caregivers share —
but not always publicly.




Who shares: Caregivers are more likely to share....

Percent who shared digital health information in the last year:

MILLENNIALS CAREGIVERS

Q17 How have you shared the following types of onine health information with others in the last year? Digital Health | Edelman Berland 2015 13



But they are more likely to share privately

Percent who shared digital health information in the last year:

Shared in person
or by email/
private message

Shared information :
on social media 22% :

TOTAL MILLENNIALS CAREGIVERS

Q17 How have you shared the following types of onine health information with others in the last year? Digital Health | Edelman Berland 2015 14



Sharing privately is true across digital health information topics

Percent of the types of digital health information consumers share online

or in person in the past year:

Infarmation about post-treatmeant recoveary 22%
Medical facility reviews/ratings 6% 35%
Information abaut symptoms far someone alse 10% 35%
Doctor reviews'ratings 6% 3%
Information about test results 10% 3%
Madication/side affect information 5% 1%
Infermation about symptoms 'm having s 2%
Information about treatm ent options 5% 25%
Diet/nutrition infarmation Ba, LA
Exercise/fitness information 7%, o3

. 7+ [

Q17 Hawve you shared the following types of online healfh information with others in the last year?

G ® Shared in person or via

emailiprivate message
Shared digitally {public)
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Social sharing behaviors: Caregivers, like Millennials, are active
online sharers/creators

Percent who have shared health information online
in each way In the past year:

0% A0es m Tatal = Millannials m Caragivers

12% 12%
10%

“Liked” or Reviewad a doctor  Posted a commant  Re-shamed content Shared your oy Engaged in Taken a pledoa Submitted Subamitted an
“favorited” a post or sanice provider to an onling on social media or fundraising on a photo assay
on asocial COMmunity ather anline sites behalf of a cause
media site
EE—

Q29: In the last year, how have your participated in sharing health information online? Digital Health | Edelman Berland 2015 16



Cause is key for Caregivers

Percent why specific audiences shared health information

online in the past year:

Educata others
about a cause

It was easy

Raise awarenass
for a cause

Help somaane,

anyong af facted

Q30. In the last year, why hawe you participated in sharing healthinformafion onina? (Asked if shared online, n=587 total, n=264 Millennials, n=120 Caregivers)

aven if | don't know

It didn't take
much tirm e

= Total = Millennials

m Caragivers

25%

24%

ooee 2PN

Help somaana To be sean Friends/zocial Had a
| know whao as supporting network phaotodstory
iz affected acause supporting a comment ready
cause and 1@ go
ancouraged ima
EE—

Digital Health | Edelman Berland 2015 17



Caregivers are especially likely to share online health content

Percent who are likely to share the following types of online
health content with a friend or family member mUkaly to Shans - Total & Likaly to Share - Cansghiers

General infarmation in text form B0

Comments from healthcare professionals
Healthcare provider ratings
Reviews/comments from patients
Graphics/Informational chars

Videos

Photos

Cuizrzes

Mabile apps

Educational gameas

Advartisemants

Padcasts a4e 345

031 How ety are you to share the following types of online health content with a fiend or family member 7 (Shown: Top 2 Box) Digital Health | Edelman Berland 2015 18
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Caregivers trust owned
content.




Caregivers have a much higher trust in online health content,
including owned content

Percent who trust each type of website for health information:

87% 85%

mTotal m Caregivers

83%;
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024 Below is a st of onfine informafion sources. For each type of source, please tell us how much you trust it as a source for health information. Pleaseusse a

9-point scala whara ona maans that you "donat trust it all and nine maans you “rust it a graat deal” Digital Health | Edelman Berland 2015 20



