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LinkedIn Audience in Africa
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Aligh message with business opportunity

Business Context

'\ HABARI MEDIA

Business elite

believe that LinkedIn is the most important site for them
to visit for their business.!

695%

of members say LinkedIn helps them grow new business.®

2X

more confidence in the information found on LinkedIn than any
other social site .2



An engaged and active member base

85% of visitors use products
other than jobs

65%

of members say LinkedIn help them grow new business

195%

of users find LinkedIn extremely useful for theirbusiness

80%

. = Of members prefer to have separate social netwarks for
0% 20% 40% 60% 80% 100%  their personal and professional lives?

Profile

viewing
People

search

Average page views when using section

%age of visitors using section when online
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Linkedin Audience 360 Survey, UK, August 2011



Benefits to Members



Identity

The value
we bring to Insights
our
members
Everywhere
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LinkedIn provides tools that our members use
to obtain business insight

Homepage Pulse Influencers Linkedln Groups Company Pages

0

Mew York Lile Insurance Company
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Top drivers for using personal and
professional networks are quite different

Top 5 reasons people use each network

“Spend Time” “Invest Time”

Personal Networks Professional Networks

Socialize Maintain professional identity
Stay intouch 2 Make useful contacts
Be entertained 3  Search for opportunities

Killtime 4 Stay in touch

Share content Keep up to date for career

Source: Mindset Divide Research, TNS, September 2012,
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What are professionals doing on LinkedIn?

Professional Identity

Skills & Expertise

Staying ahead of the curve has never been this easy

Wil
Weaed
Wialence
Wisail

Workplaos Vislence

1| _njacover world class professionals and related skill$

Managing their
professional
identity

Networking Insights
= : %\ -~ : ——

Building a Distilling and facilitating
professional professional insights
network of peers
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How the South African audience uses LinkedIn

(y
Connect & Communicate 71 O

Network with other professionals

Research People & 69 %

Companies
Learn about what other colleagues are doing

)
Professional Insights 54 /0

Stay up to date on industry discussions

o)
Seek Career Opportunities 13 /0

Maintain professional identity
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Benefits to Marketers



Social media is on the rise

Building-Relations Word of Mouth.— Engaging Clients
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Create marketing Your message A two way marketing
bonds that lasts over coming from trusted communications
time sources channel
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The value we bring to brands

Audience

Context

Khaldgon Khalifa Al Mubarsk

Affluent, in-market
members increase
receptivity and
decrease wastage
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environment
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Network effect
extends your

marketing beyond
the initial investment
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Defining your audience
Getting the right message in front of the right person
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LinkedIln audience based targeting

Run of Professional
nCrowds

Custom Audience Segments




Our Solutions
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