Measuring Success on
Facebook, Twitter & LinkediIn

Class 3: New York University
Social Media Analytics |

NYU
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Steps for Measurement
on Any Social Channel
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Types of Content Shared

Photos

€]] Audio Links
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Cross Channel Measurement

Simply Measured Brandwatch
FB, Twitter,
LinkedIn & FB & Twitter

Instagram

@BrianHonigman



Cross Channel Measurement

Sprout Social &

Google Analytics Socialbakers
Any Social FB, Twitter,
Channel That LinkedIn &

Drives Traffic Instagram
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Facebook’s Audience
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Source: eMarketer
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They say & dad is a daughter’s first love. We couldnt agree more

this video with the Disney Dad in your life to remind him that he holds your
heart farevar! #HappyFatharsDay

| |
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What Animal Is Most Like You?

15 wordr wike mang higpo or

+ 1,311 shares
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Social Litmus Test:

Does Your Goal
Work Here?



Facebook Metrics

Engagement:
Pages Likes Post Reach | Reactions, Shares,
Comments
Hide, Report as
Post Click Post T
> Spam, Unlikes Ot YPes
Video Views 30.-Second FB Ref?rral
Views++ Traffic
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FB Measurement Tools

e Facebook Insights
e Sumall
e Agora Pulse
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Twitter users

Among online adults, the % w

All internet users
Men

Women

White, Non-Hispanic
Black, Non-Hispanic

Hispanic

13-?9 ° l
30-49 )

- _. Twitter's
6b+ b 100

High school grad or lass

_ _ Audience

Less than $30,000/yr

$30,000-549,999

$50,000-$74,999

$75,000+ 27
Urban

Suburban

Rural
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Twitter Content Types

T Reuters Pictures 54
EEEN 4 ook at some of the foreigners who have been detained in North Korea

DL reut.rs/1VdojpZ

Home is where the WiFi connects
automatically. 4> @ #WednesdayWisdom

Maddie Irish

you could be anywhere in the country and always feel like you're at home in
@Target &
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Social Litmus Test:

Does Your Goal
Work Here?



Twitter Metrics

Engagement:
Followers Tweet Reach Mentions,
Retweets, Likes
Top Tweet, Top
! Engagement Mention, T
Tweet Clicks 999 Shwe "
Rate Follower, Top
Media Tweet
Completion Twitter
Video Views i
Rate Referral Traffic
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Twitter Measurement Tools

o Twitter Analytics

e Followerwonk
» Buffer
e TweetReach
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Linkedln Usage Among Key Demographics

‘ 28% ‘ 27%

32% 29% i 14%
Hg 32 i 29% (@ 1

44%

— 31%

socar 5407

haasd | 4
=

e =
& aF

—

@BrianHonigman



