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Licensing
and terms of
st

You are welcome to use the data and slides in this report for
any purpose (commercial or non-commercial) in return for
simple attribution under a Creative Commons license.

Please attribute to the Reuters Institute Digital News Report
2014. If relevant, add a link to digitalnewsreport.org

We welcome feedback and questions at
info@digitalnewsreport.org
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Key findings

Role of smartphone as a key agent of change
Generational split in news consumption

Increasing disruption to mainstream media companies from
pure players and aggregators

Rise of the reporter as a key focus of trust and engagement

Role of social media and emergence of WhatsApp as news
network

Video not growing as fast as expected
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Background and
methodology

One of the largest news surveys
inthe world — onling news habits
of more than 18,000 people in
ten countries. Research
conducted online in
January/early February 2014.

gl

Additional analysis of key
themes, country level insights
trom network of partners

Full methodology on
digtialnewsreport.org
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COUNTRY 5;::12.16
usa 2384
UK 227
GERMANY 2116
FRANCE 2039
DENMARK 2075
FINLAND 1532
SPAIN 2082
ITALY 2041
URBAN BRAZIL 1037
JAPAN 2015

francetélévisions 2 AR SR EDOW-SESTITUT & @

MOMN NEWS
USERS

8%

B%

%

FIMAL
SAMPLE

2187

2082

2063

1946

2036

1520

2017

2010

1015

1973

Universidad
de Mavarra

TOTAL

POPULATION

313,847 465

63.047162

81,305,856

65,630,692

2,262,930

47042 984

61.261.254

193,946 886

127,368,088

INTERMET
PENETRATION

TE%

Ba®

B3%

90%

B89%

&67%

58%

456%

BO%



2,
=L
|
NS
Zu
e
L

T
L

=<
=




Interest in news by country

m nterested m Less interested

87%
81%

73% 73% o

68% 68%
65% 64% B4%

Urban Brazil Germany Spain ltaly Denmark Finland

France
|

e

Japan UK
) L
—— o == 11

Q1c. How interested, if at all, would you say you are In news? Chart shows net extremely'very interested and net somewhatnot very interasted
Base: All markets 2014 — UK=2082 Gemany=2063, Spalin=2017, taly=2010 France=1346, Denmark=2036, Finland=1520, USA=2187, Urban Brazil=1015, Japan=1873
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Interest in news by age (all countries)

Men are more interested in news than women and interest grows with age

Interested in news

Q1c. How Interasted, i1 at all, would you say you are in news? Net responseas for extramalyvery interested
Base: All markets 2014 18837
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Main platform for accessing news by country

TV remains the most valued platform in general by some distance — followed by online. Young people prefer online

Germany Spain Italy Denmark Urban Brazil

50% 56% 479 589 619 5495 36% 50% 56% 5495
B% 13% 4% 6% 119% 9% 5% 4% 1% 2%

Print
wéw 11% 11% 11% 12% 6% B% 20% 6% 4% 21%

Oh“““' finc. Soc media

l 30%a 15% 35% 26% 21% 28% 37% 35% 37% 22%

Q4. You say you've used these sources of news in the last week, which would you say is your MAIN source of news?

Base: Al who have used sources in the past week (16112}
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Main platform for news by age

GENERATIONAL SPLIT: Young prefer online, older groups still prefer TV news

B18-24 m25-34 W35-44 Wm45-54 W55+

59%

56%

Any Online Any TV News

Q4. You say you've used these sources of news in the last week, which would you say is your MAIN source of news?
Basza: All who have used sowrcas in the past week {16007}
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Main platform for news by age
Online vs print (selected)

H18-24 m25-34 m35-44 wm45-54 W55+

Finland . Japan

5 ___JR

Any Online Any Print Any Online Any Print

Q4. You say you've used these sources of news in the last week, which would you say Is your MAIN source of news 7
Basze: AN who have used sources in the past week, Finland=1368, Japan=1623
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Interest in different types of news by country

Germany Spain Italy Denmark Finland
67 % B3% 50% B4%

News about the
country
International news 49% 64% 453, 499, 52, 63% 559, 399, 419, 43%
Local news about my
toWnor dity 45%: 47 % 42% 45% 3% 40%% 48% 57% 4 7% 3%
News about
Lt regi'm 38% 519 42% 38% 41% 26% 479% 319% 129% 339%
Business and
ik 21% 17% 13% 15% 15% 219 129% 20% 299, 26%
News about the
it 39% 29% 38% 33% 27% 35% 31% 46% 34% 443
Entertainment and
R s 17% 15% 14% 13% 13% 129% 16% 15% 209, 243,
Funfweird news 15% 14% 18% 21% 229 18% 14% 16% 15% 28%
Health and
i 28% 30% a7 38% 319 290 27% 28% 57 30%
Arts and cult
i ':“M'ﬁ 12% 9% 109 24%, 15% 15% 143 10% 279% 1534
Sports news 29% 28% 35% 209 25% 27% 27% 20% 30% 28%
Neaws abou £ the 37% 519, 40%% 549, 459, 509% 30% 46% 379% 529,
country's politics
Sclence and 259 27% 33% 35% 28% 31% 31% 28% 43% 26%
technology mews
Reuters Institute 02 Which of the following types of news is maost important to pou? Please choose up to fiue.
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b=l Bose: All markets 2004 — UK: 2082; Germany: 2063; Spain: 2017; Italy: 2000 France: 1846; Denmark: 2036; Finfand: 1520; USA: 2197; Urban Brozil: 1015; Jopan: 1973



Gender differences by news type

Women are more interested in local news, entertainment news and health and
education. Men are more interested in politics, sport and business and financial news

B Female m Male

Local news about my town or city Fh

|

44%

Health and education news 21%

Entertainment news . 23%

’I

Mews about UK politics s

l

52%

15%
Sports news 41%

. : . 13%
Business and financial news 4%

- Reuters Institute 2. Which of the following types of news Is most important to you? Please choose up to five
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Weird and celebrity news by age and gender

Both news types are driven by young women but young men are far more interested in weird/fun
news than celebrity news

Fun or weird news m 18-24 m 2534 m 35-44 m 45-54 55+
36%
31%
24%
- 23% 0%
13%
12% | 5%

Male Female

Celebrity news
a 379
31% 28%,
20%%
14%
12%
11% 109 2%,
5%
Male Female

- Reuters Institute Q2. Which of the following types of news is most important to you? Please choose up to five. Showing fun‘weird and celebrity news
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Types of news users drawn from interest and frequency

* News Lovers: These are people who
access the news several times a day
and say they are extremely interested
in the news.

* Daily Briefers: These are people who
also access the news several times a
day but they say they are a bit less
interested (very or somewhat) in the
news.

* Casual Users: These are people who
consume less frequently — anything
between once a day to once a month —

Daily briefers and they also tend to be less interested

in the news, with a majority only

e somewhat interested in news.

News lovers

>

60% .
62%

Casual users

INTEREEST IN NEWS

FREQUENCY OF ACCESS
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Strong growth in 37%

access news

SMARTPHONE news access e

Consistent pattern of strong growth in all markets ALL TEN COUNTRIES

22%

France Itaby Spain Denmark

Japan UK USA Germany

m2012 w2013 w2014

ab Which, il any, of the lollowing devices have you used 1o ACoeSS NEWS in e last week?
Basge: AT (toral sample in each county)
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Strong growth in
TABLET access 3,;9:4:,, —

Denmark still leads in tablet usage ALL TEN COUNTRIES

lapan Germany Italy France 54 Spain LK Denmark

m2012 w2013 w2014

ab Which, il any, of the lollowing devices have you used 1o ACoeSS NEWS in e last week?
Basge: AT (toral sample in each county)

- qootars sttt
T Ehe SRiety ol JoumatissT




Impact and value of
new devices

Increasing the frequency with which we access the
news

Increasing the access points for news

“in the café or at the bus it’s right there, you
have all the news at your fingertips”

» Encouraging payment for news

20%

Say the mobile is the main
way of accessing online news

30%

For under 45's

Reuters Institute
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Frequency of access by device

Smartphones and tablets are encouraging more frequent access. The more devices you
have the more likely you are to access news more frequently ...

% accessing news several times a day (Global)

w2013 = 2014

One digital device B62%
Two digital devices 7d%
Three digital devices 81%
Four or more devices 87%

Computer users Smartphone users Tablet users

Qib. Typically, how often do you access news (in anmy way)?
Base: Al markets 2014 18837 2003 11004

- Reuters Institute ki
T Ehe SRiety ol JoumatissT




Smartphone and tablet demographics

Smartphones are still more popular with younger age groups. Tablets are used equally through age groups but with
a significant bulge with the 35-44 group.

Smartphone and tablet by age Bm1R24 m2534 m35-44 w4554 - 554

44-54 group (+7%)

55% driving lablet growth
48% 35-44 group (+8%) driving
smariphone growth

35%

56%

Smartphone Tablet

Q8b. Which, It any, of the following devices have you used to access newsin the last week?
Base: Al
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