Mobile Customers &
the Digital Experience







Smartphones sales in the United States from 2005 to 2014 (in million U.S. dollars)

50,000

41,000

40,000

=
< 30,000
S
5
E
=
» 20,000
&
10,000
0
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014*
Additional Information Sources:
Sign Up for Free Basic Account Sign Up for Free Basic Account

© Statista 2014



Eyeballs are moving to digital, especially mobile

U.S. Consumer Media Consumption Share
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MOBILE IMPACT

* ~200M iPads and iPhones sold 2013 worldwide (2x cars)
*iOS: $20B in revenue since 2008

* Touch screens

* App stores

* "Edge”, 3G, Wimax, “4G", LTE
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Ratings are falling...

Primetime U.S. TV Network Ratings Are Declining
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Goodbye, Cable TV
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Money Matters

Change in Ad Revenues (2011 -2012) [%]
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WHAT IS YOUR DESKTOP STRATEGY?

source: anandtech.com
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YOUR

GOOGLE
GLASS ™
STRATEGY?




WHAT IS YOUR
OCULUS RIFT
STRATEGY?
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There is no mobile strategy - only the strategy.

Jason Grigsby (2007)




WHAT IS YOUR...
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“You can practice shooting eight hours a day, but if your
technique is wrong, then all you become is very good at shooting
the wrong way. Get the fundamentals down and the level of
everything you do will rise.”

Michael Jordan




