CCBCs Centerfor The One-Page Breakthrough Marketing Plan
Business Innovation 6 W'’s to Create Extraordinary Sales

ark. 2.What? What problems or pain is your target market experiencing? What solutions can you offer? How will your target
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market benefit from your solutions? & L‘h

Pain? Solutions? Benefits?

Where will you grab the attention of your prospects? ﬁ How will customers do business with you? l{
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LRLY Why will someone want to do business with you? @ How will you make it happen? What do you need?
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What do you need to accomplish and WHEN in order to bring your breakthrough to market? L“-U-J

Short-term Mid-term Long-term




