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MISSION OF THE 
SCHOOL OF BUSINESS 
ADMINISTRATION 

The School of Business Administra­
tion is a learning community that 
prepares students for business careers 
and advanced professional graduate 
education. The School is committed. in 
the Marianist tradition. to educating the 
whole person and to connecting 
learning, scholarship. leadership, and 
service within a contemporary business 
curriculum. The faculty and administra_ 
tors of the School believe that global­
ization. developing technologies. and 
workforoe diversity have created a 
demand for change in bigher education. 
Thus. we have created programs that 
are integrative of business knowledge 
and skills, multicultural and collabom­
tive. global in perspective. technologi­
cally sophisticated. and cost effective. 

The mission of the Master of 
Business Administration (MBA) 
program is to develop students' 
business knowledge and skills to 
address critical business issues faced by 
enterprises. Through integrated and 
coordinated educational experiences 
that place significant emphasis on 
critical thinking. our graduates become 
excellent candidates for key leadership 
roles within their organizations. 

The MBA program develops 
graduates who: 

• Have an understanding of the 
total enterprise; 

• Are confident of their ability to 
interpret and analyze new situations; 

• Are decision makers able to integrate 
knowledge and experience, make 
necessary tradeoffs among compet~ 
ing interests, analyze and appreciate 
risks, and apply all this in complex 
managerial settings; 

• Have a strong working knowledge of 
the theory and practices of the basic 
business functions and processes. 
and their interdependencies; 

• Are able to adapt or find creative 
approaches leading to organizational 
success. 

BUSINESS ADVISORY 
COUNCIL 

A Business Advisory Council serves 
to keep the facuIty abreast of changing 
requirements within the business 
community and to guide the educa~ 
tional programs of the Scbool.1t is 
composed of distinguished leaders in 
business and other professions. 
Members provide their time and 
expertise to the Dean. facuIty. and 
students to belp maintain excellence 
in School activities. 

ACCREDITATION 

The University of Dayton's business 
programs. undergraduate. accounting 
and MBA are fully accredited by the 
most rigorous accrediting body for 
business education programs. AACSB 
Intemational- the Association to 
Advance Collegiate Schools of 
Business. Only 346 of the 700 or more 
MBA programs in the country have this 
accreditation that assures students of 
high-quaIity faculty and programs. 

COMBrnEDACCOUNTING 
BSIMBA PROGRAM 

The Accounting DepL serves a 
distinctive role in graduate education in 
the School of Business. 

The mission of the Department of 
Accounting is to prepare students for 
successful professional careers by 
providing high quality educational 
programs in accounting within an 
environment that connects learning. 
scholarship, leadership, and service. 
creating distinctive graduates able to 
add value to employers. clients, and 
society. The department recognizes that 
stakeholders have additional objectives 
and is particularly cognizant of the 
needs of graduate students and the 
critical role of employers. 

Most states, including Ohio, have 
modified their accountancy laws such 
that an individual must complete an 
acceptable lSO-bour program to be 
eligible to be licensed as a Certified 
Public Accountant (CPA). The Univer~ 
sity of Dayton's accounting program 
allows students the opportunity to 
fulfill these requirements in Ohio and 
similar states by earning a combined 
B.S. degree with an accounting major 
and the MBA degree. Sucb students 
take the MBA core courses plus 
appropriate accounting or other 
electives. Students complete the 
combined program requirements in 
consultation with their faculty advisors, 
chair of the Department of Accounting, 
and the MBA Program Director. 

POST-MASTER'S BUSINESS 
CER~CATEPROGRAM 

Business tcxIay demands continuous 
education to keep pace with its chang~ 
ing environment In order to meet these 
demands, the University of Dayton has 
designed a program that enables 
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ttxiay's professionals to further develop 
business management skills. This 
program will allow students who have 
already achieved a master's degree in 
business to further advance their 
professional development This 
program offers the opportUnity for 
MBA graduates or graduates of similar 
programs to receive a professional 
graduate certificate in an approved 
concentration field. Currently, the 
University of Dayton offers certificates 
in the areas of: Finance. International 
Business. Management Infonnation 
Systems. Marketing. Operations 
Management, and TechnoJogy­
Enhanced Business/E-Commerce. To 
attain a certificate, the student must 
complete 9 semester credit hours 
at the University of Dayton in the 
chosen area of concentration, plus 
possible prerequisite coursework. 
Students who have completed their 
MBA more than seven years prior to 
applying to the program will be 
required to satisfy the prerequisite 
courses in one of the following ways: 
1) completion of the prerequisite 
courses; 2) professional experience 
which shows that the student bas 
remained updated in the area; or 3) 
passing of a placement exam. Students 
must complete the 9 credits in their 
desired concentration within a three­
year period and earn grades ofuB" or 
better in all classes. For more informa­
tion, please contact the MBA Office. 

ADMISSION TO THE 
MBAPROGRAM 

The MBA program is open to full­
and part-time students. Full-time 
students may apply for assistantships at 
the University and for intern positions 
estab1isbed with area companies. 

Applicants are expected to hold a 
bachelor's degree from an accredited 
college or university. The degree may 
be in business administration or any 
other field. The initial step in the 
admissions process is to submit an 
application form to the MBA office. 
New students may be admitted into the 
program up until classes begin. 

provided that all admission materials 
have been received. Applicants should 
request the registrars of all colleges or 
universities previously attended. 
excluding UD. to forward an official 
ttunscriptofprior~entic~to 
the MBA Office. 

Students are required to submit a 
qualified score on the Graduate 
Management Admission Test (GMA TI. 
Application to take the GMAT is the 
responsibility of each student. Addi­
tional infonnation about the GMA T 
exam is available in the MBA office. 

Admission to the program is granted 
to students showing high promise for 
success in graduate business study. 
Students interested in the combined 
B.S. with an accounting major and an 
MBA should contact the MBA office. 
Information used in admission deci­
sions include: 

1. Undergraduate and other collegiate 
records as indicated by official 
transcripts from all universities and 
colleges attended. 

2. Scores from the Graduate Manage­
ment Admission Test. 

3. Other factors. such as significant 
responsibilities or experience. 
indicated on resume_ 

Students with an undergraduate 
grade point average of at least 3.0 
(on a 4.0 scale) or with other evidence 
of high promise for success in 
graduate business study. may be 
permitted under certain circumstances 
to register under 'non-degree status' for 
one semester. During this semester the 
student is required to complete the 
GMA T and obtain a qualified score. 
Students are not permitted to register 
under 'non-degree status' for a second 
term. 

MBA CURRICULUM 

The MBA program is a 30 semester 
credit hour program for the student 
with a recent undergraduate back ~ 
ground in business. For the student 
with a non-business background. or 
who lacks coursework in key areas of 

undergraduate business study. founda­
tion courses are required. 

Eighteen core semester hours or six 
courses are required for all students. 
Additional breadth or depth in a 
selected subject area may be achieved 
by taking 12 hours of elective courses 
for the required program total of 30 
semester hours. 

PROGRAM OF STIJDY 

There are four groups of courses in 
the MBA Program: 

GROUP I 
GROUPU 

GROUPlU 
GROUPlV 

Foundation Segment 
Integrated Core 
Segment 
Capstone Segment 
Elective Courses 

Before taking core and elective 
courses. students are expected to 
have acquired basic knowledge in 
the business areas listed as 
foundation courses. 

Program Prerequlsltes 
Prior to beginning the MBA pr0-

gram. each student is expected to have 
current proficiency in business math 
(including integral and differential 
calculus). business spreadsheet 
software, and business communication 
skills. Business math is offered as an 
undergraduate evening course by the 
un Mathematics Department For 
international students for whom 
English is a second language, the 
University's English Language and 
Multicultural Institute (ELMl) offers 
courses for improving business verbal 
and written communication skills. as 
well as TOEFL test scores, 

GROUP I. Foundation Segment: 
Students who need additional 
coursework in basic business knowl­
edge and skills are required to take the 
appropriate course(s) from the follow­
ing Foundation courses. The Founda­
tion Segment consists of a variety of 
courses up to a maximum of 22 
hours. All Foundation courses (excepl 
MBA 620) are accelerated, half­
semester courses. 

MBA 600 Financial Accounting 
MBA 601 Managerial Accounting 



MBA 610 Business Data Analysis 
MBA 611 Statistical Techniques 

for Decision Analysis 
MBA 612 Manufacturing and 

Service Systems 
MBA 620 Financial Analysis and 

Markets 
MBA 630 Marketing Essentials 
MBA 640 Microeconomics 
MBA 641 Macroeconomics 
MBA 650 Organizations and 

Their Environments 
MBA 660 Information Technology 

& Systems 
MBA 670 Organizational Transfor­

mation and Strategic 
LeadeOOrip 

MBA 671 Leading and Managing 
Organizational 
Competencies 

A student applying to the MBA 
program may have Foundation course~ 
work waived if appropriate under~ 
graduate studies with earned grades 
of C or better have been completed 
within seven years. Placement exams 
are also available to qualified students 
for possible waiver of Foundation 
courses. All placement eMDlS should 
be taken prior to the second term of 
enrollment Placement exams are 
administered at no cost to the student 
They can be scheduled at the student's 
convenience by calling the MBA 
Office at 
(937) 229-3733. 

Alternatively, Foundation require~ 
ments may be fulfi1Ied via additional 
undergraduate work prior to matricula­
tion into the MBA program. Grades 
earned from such coursework will 
not be calculated into the cumulative 
MBA grade point average. Whenever 
Foundation courses are required. they 
must. when offered. be completed 
before proceeding to Core or Elective 
courses. 

For information on appropriate 
undergraduate courses to waive 
Foundation requirements. contact the 
MBA Office. 

GROUP IT. Integrated Core Segment: 
The Integrated Core portion of the 
program consists of 12 semester hours 
(fOW' courses). The following four 
courses are required: 

MBA 691 Analytic Framework for 
Business Decision 
Making 

MBA 692 Operational Manage­
ment Systems 

MBA 693 Managing Information 
and People in 
Organizations 

MBA 694 Managing Fmancial 
Resources for Marketing 
Strategies 

GROUP ill. Capstone Segment: The 
Capstone Segment of the program 
consists of 6 semester hours (two 
courses) completed over two semesters. 
The following courses are required: 

MBA 698 Leadership, Strategy, 
and Stakeholder 
Management 

MBA 699 Capstone Integrative 
Project 

GROUP IV. Elective Courses: Twelve 
bours of elective courses are required. 
They may be selected to obtain pr0-
gram breadth or depth in a particular 
area. The student may choose from 
among the MBA courses offered, or 
with approval by the MBA Director. 
students may elect up to 6 semester 
hours of graduate courses from other 
programs at the University when these 
are appropriate to their education plans. 

TIme Llmltatlon 
All coursework. exclusive of 

Foundation courses, must be completed 
within five calendar years of enroll~ 
ment in the first Integrated Core or 
Elective course applicable to the 
degree. 

PROGRAM 
CONCENTRATIONS 

Students may choose their electives 
to acquire a program concentration. 
Specific concentrations are offered in 
Accounting. Finance. International 
Business. Management Information 
Systems. Operations Management. 
Marketing, and Technology-Enhanced 
BusinessJE-Commerce. Selection of an 
area of concentration is the option of 
the student; however. the MBA Office 
must be advised of the selection to 
provide for its administration. The area 
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of concentration IS noted on the 
student's transcript. A minimum of 9 
semester hours of concentration-based 
elective credit is required for each 
concentration selected. except for the 
Accounting concentration. which 
requires 12 semester hours. 

Accountiog (ACC) Com:entratlon 
An MBA Accounting concentration 

can be earned by completing 12 
semester hours in accounting and 
related MBA courses offered by the 
Department of Accounting. This 
concentration provides students who 
have a solid foundation in accounting 
the opportUnity to add further depth and 
expand their knowledge. The concen­
tration is often useful to those complet­
ing CPA-related 150 hour require­
ments. Upon completion of the 
respective prerequisites. often involv­
ing undergraduate accounting courses 
or their equivalent. students may select 
from the following electives to achieve 
a concentration in ACC. 

MBA 602 Infonnation 
Assorance 

MBA 603 Advanced Fmancial 
Accounting 

MBA 604 Tax Factors in 
Business Decisions 

MBA 605 Contemporary 
Accounting Issues 

MBA 606 Fmancial Statement! 
Risk Analysis 

MBA 607 Strategic Cost 
Management: A 
Systems Approach 

MBA 608 Accounting Infonna­
tion Systems 

MBA 609 Special Topics in 
Accounting 

Finante (FIN) Concentration 
This concentration provides the 

student with selected program depth 
and development of applicable skills in 
Fmance. A more comprehensive 
understanding of investments and 
financial markets. international finance. 
and the management of financial 
institutions and conunercia1 banks may 
be achieved. Upon successfuJ comple­
tion of the respective prerequisites. a 
student may complete 9 semester hours 
from the following electives to achieve 
a concentration in FIN: 
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MBA 624 Commercial Bank 
Management 

MBA 625 Investments and 
Financial Markets 

MBA 626 International Finan~ 
cia} Management 

MBA 627 Management of 
Fmancial Institutions 

MBA 629 Special Topics in 
F'mance 

international Business (INT) 
Concentration 

The International Business concen~ 
tration is designed to develop an 
understanding of both the opportunities 
of global markets and also the chaI~ 
lenges of the multicultural aspects of 
global business operations. Upon 
completion of the respective prerequi~ 
sites, students may select 9 semester 
hours from the following electives to 
achieve a concentration in !NT: 

MBA 626 International 
Financial 
Management 

MBA 636 Seminar in interna­
tional Market 
Analysis 

MBA 646 International Trade 
and Business 
Applications 

MBA 656 European Culture 
and Managemeol 

MBA 676 International 
Management 

MBA 686 International 
Business Policy 

Students have the option of focusing 
on a specific country or region with 
additional approved coursework or 
internship credit. There are also 
opportunities to earn elective credit for 
this concentration via various existing 
graduate study abroad programs such 
as those in France. Finland. the Czech 
Republic and other overseas sites. 
Interested students should contact the 
MBA Office for information. 

Management Information Systems 
(MIS) eo .... tradon 

This concentration provides the 
student with an in..deptb understanding 
of information technology - comput­
ers. telecommunications, data manage-

ment. office automation; and the 
knowledge and skills needed to become 
a productive end user and/or an 
effective infonnation resource man­
ager. Upon completion of the respec­
tive prerequisites, students may select 
9 semester hours from the following 
electives to achieve a concentration 
in MIS: 

MBA 608 Accounting Informa­
tion Systems 

MBA 661 E-Commerce 
MBA 662 Business Telecom­

munications 
MBA 663 Management of 

Information 
Rewurces 

MBA664 Oatabw;e 
Management 

MBA 665 Systems Analysis & 
Design 

MBA 667 Data Warehousing 
MBA 668 Website Develop­

ment 
MBA 669 Special Topics in 

Management 
Information Systems 

(The following topics are offered as 
separate courses: Computer and 
Internet Security and E-Commerce & 
the Internet) 

MarketIng (MKT) eo .... tratlon 
1bis concentration provides students 

with current marketing knowledge and 
skills to be an effective user of market 
research information and an effective 
leader in marketing planning of a 
product or service. The concentration 
can also provide the marketing profes­
sional with an update of state--of-the-art 
marketing insights and techniques. 
Upon completion of prerequisites. 
students may select 9 semester hours 
from the following elective courses to 
achieve a concentration in MKT: 

MBA 635 Research for 
Marketing Decisions 

MBA 636 Seminarin 
International 
Market Analysis 

MBA 637 Global Mad<eting 
Management 

MBA 638 Product Planning and 
Development 

MBA 639 Special Topics in 
Marketing 

(The following topics are offered as 
separate courses: 
Consumer Behavior, Marketing of 
Services. Promotional Management. 
Advertising.) 

Operations Management (OPM) 
Concentration 

TIle OPM concentration develops a 
finn foundation in the current and 
evolving principles and techniques 
employed in managing the operations 
of a manufacturing or service organiza­
tion such as total quality management 
and theory of constraints. The concen­
tration provides a business perspective 
on concepts such as JIT, CAD/CAM, 
CIM. business process reengineering. 
and others. Upon completion of the 
respective prerequisites, students may 
select 9 semester hours from the 
following electives to achieve a 
concentration in OPM: 

MBA 607 Accounting Planning 
and Control Systems 

MBA 613 JIT and Quality in 
Manufacturing 
and Services 

MBA614 Analysis of Factory 
Systems 

MBA 618 Operations 
Management 
Research Seminar 

MBA 619 Special Topics in 
Operations 
Management 

MBA 661 E-Commerce 
MBA 672 Seminar in Personnel 

and Industrial 
Relations 

Graduate courses from the School 
of Engineering: 

ENM 505 Management of 
Engineering 
Systems I 

ENM 510 Technological 
Forecasting 

ENM 515 Human Factors 
Engineering 

ENM 522 Operations 
Resean:h II 

ENM 523 Optimization I 
ENM 530 Cost and Economic 

Analysis for 
Engineers 



ENM555 System Dynamics I 
ENM560 Quality Assurance 
ENM561 Design and 

Analysis of 
Experiments 

ENM565 Reliability 
Engineering 1 

ENM572 System Simulation 
ENM575 Introduction to 

Artificial Intelligence 
MEE580 Product and Process 

Automation 
MEE581 Computer-Aided 

Engineering 
MEE582 Automated Design 
MEE583 Au_ 

Manufacturing 
MEE584 lntegrated 

Manufacturing 
Systems 

MEE585 Design for 
ProducibiIity 

MSC521 Operations 
Research 1 

MSC527 Optimization m 
MSC542 Inventory Theory 

and Application 
MSC546 Queuing T1reory 

and Application 

In this particular area, either MBA 
613 or MBA 614 must be taken as one 
of the three electives. 

TedmoIogy-Eobanc:ed Business! 
E-Commerce (TED) Concentratfon 

The Technology-Enhanced Business! 
E-Commerce Concentration (fEB) 
provides the student with an in.-deptb 
understanding of key issues of the 
enterprise related to technological 
business. Technology, beyond the 
Internet, will continue to impact a wide 
range of business processes; as such. 
this concentration is anticipated to be 
interdisciplinary, and will provide 
courses that enlighten, focus. and 
reflect on the impact of technological 
change. 

The TEB concentration consists of 
three courses. MBA 661, E-Commerce, 
is required for anyone electing the TEB 
concentration. The remaining two 
courses may be chosen from the list 
below to focus on a students's particu­
Iarneeds. 

MBA 661 E-Conunerce (Required) 
MBA 662 Business Telecommuni-

cations 
MBA 667 Data Warehousing 
MBA 668 Website Development 
MBA 669 Special Topics: Com-

puter and Internet 
Security 

POSSIBLE PROGRAMS 
OF STUDY 

The University of Daytoo's MBA 
currlculwn has the flexibility often 
needed by business professionals: 
students may begin any term and may 
proceed at any pace from one course 
per term to three or four courses per 
term. A few curriculum requirements 
must be satisfied: (I) Foundation 
courses (or waiver from them) first, (2) 
Integrated Core courses in any order 
but prior to the Capstone courses. and 
(3) the secoud capstoue (MBA 699) 
after the first (MBA 698). Each year, 
full schedules of courses are offered in 
the fall and winter semesters. In 
addition, a partial schedule of courses 
is offered each summer in two conve~ 
nient, compressed summer sessions. 

As ilJustroJions, two possible schedules 
for completing the MBA progmm of »tully 
are identified here. Many others are feasible 
and each __ develop lW; or her 

own plan. 

PROGRAM OF STUDY I: 
- Two courses per term pace 
- Foundations already completed 
- Degree requirements of 30 hrs. 
- A concentration may be earned 

if desired 

FIRST TERM:* 
MBA 691 Analytic Framework for 

Business Decision 
Making 

MBA 692 High Quality 
Operational Systems 

SECOND TERM: 
MBA 693 Managing Information 

and People in 
Organizations 

Elective 
TIURDTERM: 

MBA 694 Managing Financial 
Resources for 
Marketing Strategies 

Elective 
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FOURTH TERM: 
MBA 698 Leadership, Strategy, 

and Stakeholder 
Management 

Elective 
FlF11I TERM: 

MBA 699 Capstone Integrative 
Project 

Elective 

-In a summer term, this may need to be 
adjusted. 

PROGRAM OF STUDY 2: 
- Two or three courses per term pace 
- Foundations already completed 
- Degree requirements of 30 lm;. 
- A concentration may be earned 

if desired 

FIRSTTERM:* 
MBA 691 Analytic Framework for 

Business 
Decisionmaking 

MBA 692 High Quality 
Operational Systems 

Elective 
SECOND TERM:· 

MBA 693 Managing Infonnation 
and People in 
Organizations 

MBA 694 MlUUlging Fmancia! 
Resources for 
Marketing Smuegies 

Elective 
THlRDTERM: 

MBA 698 Leadership, Smuegy, 
and Stakeholder 
Management 

Elective 
FOURTH TERM: 

MBA 699 Capstone Integrative 
Project 

Elective 

*In a summer term. this may need to be 
adjusted. 

INDNIDUAL RESEARCH 
Students who have an interest in 

doing an in--deptb study of a particular 
business topic can elect individual 
research. Individual research can 
qualify for 1 to 6 semester hours 
of credit; most studies are 3 semester 
hours. Typically, a sntdent may take 
MBA 695 when 12 core hours (after 
Foundation requirements) have been 
completed. 
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Approval is obtained by completing 
a project proposal form from the MBA 
Office. A student works with a faculty 
member to agree on a topic and a 
project proposal The faculty advisor 
and the MBA Director review and 
approve the proposal prior to registra~ 
tion. The student is ex.peeted to 
maintain close contact with the faculty 
member who will provide guidance and 
evaluation. Individual research projects 
are to be completed within one term. 

TRANSFER CREDIT 

A maximum of 6 semester hours of 
appropriate graduate credit earned at 
another accredited graduate school may 
be applied toward the post~Foundation 
requirements of the MBA program at 
the University of Dayton. This transfer 
credit may be applied if the student 
graduates from the UD MBA program 
within a maximum of seven years from 
the date such courses were completed. 

In some cases, the credit will have 
been completed at another university 
prior to matriculation in the MBA 
program. To transfer this credit. a letter 
of request must be initiated by the 
student and sent to the MBA Office. 
Official transcripts must accompany the 
letter. The request should be initiated 
during the first term of enrollment If 
approved, the credit will be transferred 
upon completion of 9 semester hours of 
un MBA coursework and if the student 
is in good academic standing. 

In other cases, a student, having 
started the program. will seek to 
transfer credit back to satisfy academic 
requirements. In these cases, the 
student must obtain approval for the 
proposed work before enrollment. The 
catalog descriptions or syllabi of the 
intended courses should be submitted 
to the MBA Office. Consultation with 
an MBA advisor is also recommended. 
After course approval and completion, 
official transcripts are required. 
Transfer credit coursework must be of 
"II" quality or better. Quality points are 
not transferred. 

TRANSFER DUE TO JOB 
RELOCATION 

The University of Dayton is a 
member of a select group of accredited 

Catholic schools of business who have 
jointly agreed to a special transfer 
arrangement A student may transfer 
up to half of the post. Foundation 
coursework to another MBA program 
at one of these universities. These 
programs are located in many major 
cities such as Baltimore. Boston. 
Buffalo, Chicago, Cincinnati, Cleve· 
land, Detroit, Los Angeles. Milwaukee, 
New Orleans. Portland. St Louis. San 
Diego. San Francisco. Santa Clara, 
Scranton, and Spokane. Please contact 
the MBA Office for up--ro..date infor· 
mation about the specific universities 
and the guidelines of this special 
transfer agreement 

ACADEMITCSTANDARDS 

The faculty of the University of 
Dayton School of Business Administra­
tion is committed to a rigorous learning 
environment which challenges MBA 
students to achieve high levels of 
perfonnance. This environment fosters 
the development of mature business 
skills and abilities in students. 

The design and orientation of 
courses differ depending, among other 
factors. on the level of the course. 
Foundation courses provide a curricular 
knowledge; they may be more basic 
and less experiential than the higher 
level courses. Core and elective courses 
expand students' knowledge and 
enhance their abilities to apply this 
knowledge. For these courses, the 
faculty pursues various avenues of 
pedagogy that advance students' 
understanding of business situations. 
Students are exposed to the relevant 
concepts, thought, and theory in each 
course. The faculty complements and 
reinforces this material through 
applications and experiences which 
engage students as active participants 
in the learning process. These may take 
the form. of student teams, case 
analyses, simulations. projects. or other 
methods of learning. 

The faculty maintains high expecta­
tions of itself and students. In creating 
and maintaining a climate of challenge, 
the faculty requires students to demon· 
strate significant academic achieve­
ment The faculty communicates these 
expectations to students early in each 

semester by setting high. realistic goals. 
which are reinforced in the classroom. 
The faculty then carefulIy evaluates 
student performance in light of these 
~ectives. and uses the full range of 
grades to evaluate student performance. 
The efforts to establish and maintain a 
rigorous climate vis-a-vis grading 
standards is fulIy supported by the 
School of Business Administration. 

A 3.0 average must be attained and is 
required for graduation. Grading is based 
on a point system in which correspond· 
ing letter and quality points are: 

A-Excellent (4 quality points) 
B-Avemge (3 quality points) 
C-Poor (2 quality points) 
F-Failure (0 quality points) 
If an "P' grade is receiVed in a 

Foundation, Integrated Core, or 
Capstone course. the student must 
repeat the course and achieve a passing 
grade. Both the original grade and the 
new grade are computed in the cumula~ 
tive grade point average. 

Withdrawal "W" Grad. 
During the fall and winter terms. a 

student may withdraw from a full· 
semester course without record during 
approximately the ftrSt three weeks of 
the term. During the accelerated 
summer sessions, withdrawal without 
record may take place during approx­
imately the ftrst two weeks. Thereafter, 
a student in a full·semester course may 
withdraw with record through approxi­
mately the eleventh week of a regular 
term or the fourth week of a summer 
session. Refer to the Graduate Compos­
ite for the specific dates. For half­
semester courses. contact the MBA 
Office. 

Incomplete "I" Grade 
A student in good standing in a 

course may, after the official with· 
drawal deadline (refer to the Graduate 
Composite for the specific date), 
petition to the professor for an "1" 
grade. This grade is appropriate if 
conditions beyond the control of the 
student have led to an inability to 
complete all the course requirements. 
The professor may assign this grade if 
the reasons presented by the student are 
deemed acceptable, the student has 



completed a sufficient amount of 
coursework to justify this grade in 
anticipation of completion of the work. 
and the professor and student agree to a 
time~phased plan of action for comptet ~ 
ing the coursework. 

The additional coursework must be 
completed and graded by the end of the 
following regular (non-summer) term 
in order for the professor to assign a 
letter grade. If the coursework is not 
completed by this date. or the professor 
has not yet submitted a final course 
grade. the "I" is automatically con­
verted to an "F". thereby lowering the 
cwnulative grade point average. 

Audlt "X" Grade 
The .. X" grade indicates that the 

student has registered to audit the 
course. No credit hours or quality 
points are awarded. Any course taken 
for audit may not be retaken at a later 
date for credit Therefore. a course 
required for graduation may not be 
audited. 

No Grade "N" Grade 
The "N" grade indicates that no 

grade was reported by the instructor. 
Questions should be directed to the 
instructor. 

Academic Probation 
A student will be placed on proba­

tionary academic status if his or her 
cumulative grade point average is 
below 3.0 after completing 9 or more 
semester bours of graduate credit 
While on probation. a student may not 
transfer core or elective credit from 
another university or college and may 
not receive fmanciaI assistance 
administered by the School of 
Business Administration. 

A student on academic probation 
whose cumulative grade point average 
reaches 3.0 or better within the follow­
ing nine semester hours of graduate 
credit is returned to good standing. 
Except under extraordinary circum­
stances. upon completion of these 
additional 9 semester hours of graduate 
credit. a student will be dismissed if the 
cumulative grade point average 
continually remains below 3.0. A 
student who has returned to good 

academic standing, but whose grade 
point average subsequently is below 3.0 
will be again placed on academic pr0-

bation. A student returning to academic 
probation will be pennitted to complete 
up to an additional nine semester hours 
of graduate credit in order to return to 
good standing, provided the student 
does not exceed nine semester hours 
beyond initial degree requirements and 
is eligible to graduate within the five­
year limit Failing this, the student will 
be dismissed. 

Grade Appeals 
A grade appeal may be initiated, 

provided that initiation is within 30 
days following the start of the next 
term, and provided further that one of 
the following two criteria is met 

I. That the grade received appears to 
be inconsistent with the perfor­
mance of the work required and 
recorded for that course; 

2. That the grade received appears to 
be determined by criteria other 
than those announced as the 
grading system for that course. 

The appeal process is initiated by 
consulting directly with the faculty 
member involved. If agreement is not 
reached, the appeal may be submitted 
in writing by the student to the MBA 
Director with fully supporting facts 
and documentation. 

FINANCIAL ASSISTANCE 

Graduate A&<fstantsblps 
A graduate assistantship is an 

academic appointment normally made 
on the basis of half-time employment 
by the University. The assistant may be 
employed as an administrative assistant 
or as a research assistant Graduate 
assistantships provide a stipend and 
remission of tuition and fees. The 
usual appointment is for a period of 
nine months, August 16 through 
May 15. Renewal is awarded for a 
second year, contingent upon satisfac­
tory performance. 

Assistantships are limited each year; 
therefore, competition is keen. Appli­
cants can submit their application 
forms at any time. Selections are made 
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during the summer months for the 
period beginning August 16. Some 
positions may begin in January or May. 

Srudents are not eligible for initiation 
or continuation of financial assistance 
administered by the School of Business 
Administration while on academic 
probation. 

Application fonns for graduate 
assistantships are obtained from the 
MBA Office or from the Graduate 
School, Room 200, St. Mary's Hall. 

Dean's FeJlowsblps 
A limited number of Dean's Fellow­

ships are available each term. To apply, 
the student submits an application and 
a statement to the MBA Director 
emphasizing factors that would snpport 
and merit the award of the fellowship. 
Criteria for the award inclnde program 
qualifications, academic records. 
personal goals and objectives. and 
financial need. 

ACADEMIC AWARDS 

Each semester a "Certificate for 
Outstanding Academic Achievement" 
is awarded to those graduating students 
who have achieved a GPA of3.8 or 
higher. The certificates are mailed to 
the students approximately one month 
following graduation. 

The Reverend Raymond A. Roesch. 
S.M., Award of Excellence for out­
standing academic achievement is 
awarded each May to the MBA 
graduate from the preceding year who. 
based on the judgment of the faculty, 
bas demonstrated the highest level of 
academic achievement and contribu­
tions in his or her MBA program. 
!be award consists of a plaque 
which is presented to the student plus 
an engraved plate displayed in the 
MBA Office. 



64 VIII ScTwol of Business Administration 

COURSES OF INSTRUCITON 

Integrated Core ~ent 

MBA 691. ANALYTIC FRAME­
WORK FOR BUSINESS DECISION 
MAKING: An examination of the role 
of analytic thinking and analytic 
models and techniques in providing 
support and insight for business 
decision making. Types of business 
decisions studied include product 
price, production level. production 
mix, distribution system design, 
operational process design. and others. 
Spreadsheets facilitate such analytic 
techniques as mathematical optimiza­
tion, regression analysis. linear and 
integer programming models, and 
simulation models, Prerequisites: AlI 
Foundation courses. 3 sem. hrs. 

MBA 692. OPERATIONAL MAN­
AGEMENT SYSTEMS: High quality 
goods and services require efficient. 
effective. and adaptable operational 
systems. This course will focus on the 
design and implementation of these 
operational systems and their relation­
ship to strategic cost management 
Topics include systems theory. total 
quality management, activity-based 
costing/management, theory of 
constraints. target costing and perfor­
mance measurement and control 
systems. The classroom environment 
requires significant student interaction. 
team-based assignments. and an 
interdisciplinary integration of 
concepts and applications. Prerequi­
sites: AlI Foundation courses. 

3 sem. hrs. 

MBA 693. MANAGING INFORMA­
TION AND PEOPLE IN ORGANI­
ZATIONS: This course addresses two 
key resources in business organiza­
tions: information technology and 
people. It draws from the fields of 
management information systems. 
organizational behavior. and organiza­
tion theory. Students focus on under­
standing how managing information, 
organization design, information 
technology, and human resomces in an 
integrative manner can enhance the 
productivity of knowledge workers and 

work groupslteams. as well as the 
effectiveness of contemporary organi­
zations. Prerequisites: All Foundation 
courses. 3 sem. Ms. 

MBA 694. MANAGING FINAN­
CIAL RESOURCES FOR MARKET­
ING STRATEGIES: This course uses 
an integrative framework incorporating 
financial and marketing analyses to 
study the dependencies that exist 
between the finn's relationships with 
its customers and its contributors of 
financial capital, and corporate decision 
making. Prerequisites: All Foundation 
courses. 3 sem. Ms. 

Capstone ~ent 

MBA 698. LEADERSHIP, STRAT­
EGY. AND STAKEHOLDER 
MANAGEMENT: One of a two-­
course set of capstone integrative 
experiences which explores the process 
of creating. sustaining, and growing 
successful businesses in an era of 
change. The course deals with strategic 
decision making and stakeholder 
management related to competitive, 
economic, political. social. cultural. 
and technological environments in 
small, medium., and large companies 
in service and manufacturing settings. 
Prerequisites: MBA 691. 692. 693. 
and 694. 3 sem. Ms. 

MBA 699. CAPSTONE INTEGRA­
TIVE PROJECf: Another of the two-­
course set of capstone integrative 
experiences that explores the process of 
creating, sustaining, and growing 
successful businesses in an era of 
change. Students work in teams to 
analyze the strategic environment of a 
firm and develop a series of recom­
mended actions. Students gain experi­
ence in working in a team environment 
in a non-academic setting, and experi­
ence the pressure of delivering a high­
quality product to company leaders. 
The approach taken is tailored to the 
specific needs of the business as well 
as the talents of the particular student 
team. Prerequisite: MBA 698. 

3 sem. Ms. 

Fonndatlon ~ent 

MBA 600. FINANCIAL ACCOUNT­
ING: An introduction to the concepts 
and procedures underlying financial 
accounting and the use of financial 
accounting information for decision 
making. 2 sem. Ms. 

MBA 601. MANAGERIAL 
ACCOUNTING: An introduction to 
the concepts underlying the preparation 
and use of accounting data by managers 
as they plan, control. and make 
decisions within the organization. 
Topics include just-in-time (JIT) 
sysrems. activity-based costing (ABC), 
flexible manufacturing environment, 
theory of constraints, and cost of 
quality. Prerequisite: MBA 600. 

2 sem. Ms. 

MBA 610. BUSINESS DATA 
ANALYSIS: An introduction to the 
statistical techniques of collecting, 
classifying, and analyzing data. the 
fundamentals of probability theory. 
probability distributions. the central 
limit theorem., and estimation. Prerequi­
site: Business Math. 1.5 sem. Ms. 

MBA 611. STATISTICAL TECH­
NIQUES FOR DECISION 
ANALYSIS: An introduction to 
methods that are central in generating 
information for decision analysis. 
Topics include hypothesis testing. 
regression analysis. and experimental 
design. Prerequisite: MBA 610. 

1.5 sem. Ms. 

MBA 612. MANUPACTURING 
AND SERVICE SYSTEMS: An 
introduction to both traditional and 
modem manufacturing and service 
systems, including operating philoso­
phies that drive these systems and the 
important tools and techniques used 
therein. Prerequisites: MBA 610 
and 611. 1.5 sem. Ms. 

MBA 620. FINANCIAL ANALYSIS 
AND MARKETS: An overview of 
finance to include the analysis of 
financial statements, valuation con­
cepts. capital budgeting techniques. 
capital structure analysis, working 
capital management. and capital market 



financing instruments. Prerequisite: 
MBA 600. 3 sem. hrs. 

MBA 630. MARKETING 
ESSENTIAlS: Fundamentals of 
marketing, including macro and micro 
concepts that affect marketing manage~ 
ment. An introduction to marketing 
terminology. definitions. theories. 
concepts. and practices. Emphasis on 
decision variables used by marketing 
managers. both at the domestic and 
global level. 1.5 sem. Ms. 

MBA 640. MICROECONOMICS: 
Basic microeconomic principles and 
their applications. Topics include 
consumer behavior, production theory. 
and the interaction of buyers and seIlers 
in various kinds of markets. 

1.5 sem. hrs. 

MBA 641. MACROECONOMICS: 
Basic macroeconomic principles and 
their applications. Topics include 
national income. monetary policy. 
fiscal policy. and the economic role of 
the government in the United States. 
Prerequisite: MBA 640. 1.5 sem. hrs. 

MBA 650. ORGANIZATIONS AND 
THEIR ENVIRONMENTS: A study of 
the social. cultural, political. and legal 
environments of organizations (profit 
and non~profit) and of their impact on 
management at all levels. Emphasis is 
given to resultant problems and their 
resolution to include ethical consider­
ations in the policy decision process. 

1.5 sem. hrs. 

MBA 660. INFORMATION TECH­
NOLOGY AND SYSTEMS: An 
introduction to the basic technology 
underlying information systems and to 
the concepts and techniques needed to 
analyze. design. and manage those 
systems. 1.5 sem. hrs. 

MBA 670. ORGANIZATIONAL 
TRANSFORMATION AND STRA TE­
GIe LEADERSHIP: An introduction to 
management topics conceptualized at 
the organization and subunit levels of 
analysis, with primary focus on bow 
organizations generate capacities for 
change in response to their environ~ 
ments. Emphasis on organization 

design as a means of adaptation. 
1.5 sem. hrs. 

MBA 671. LEADING AND MAN­
AGING ORGANlZA TIONAL 
COMPETENCIES: An introduction to 
management topics conceptualized at 
the individual and group levels of 
analysis, with primary focus 
on how organizations enhance their 
capacity for internal change in response 
to evolving technologies and tasks. 
Emphasis on developing individual and 
group competencies. J.5 Sen!. Ms. 

Electives 

Accounting 

MBA 602. INFORMATION ASSUR­
ANCE: An exploration of the various 
ways that accounting provides forms of 
assurance to information users in 
making important economic decisions 
through the use of traditional audit 
methodologies and an expansion of the 
audit sphere into attestation and 
assurance practices. Prerequisite: ACe 
401 or permission. 3 sem. hrs. 

MBA 603. ADY ANCED FINAN­
CIAL ACCOUNTING: Study of the 
principles and procedures of accounting 
for business combinations. consolidated 
financial statements, government and 
not-for-profit organizations, partner­
ships. multinational subsidiaries and 
foreign currency transactions. Prerequi­
site: ACe 305 or pennission. 

3 sem. hrs. 

MBA 604. TAX FAcrORS IN 
BUSINESS DECISIONS: An exami­
nation of provisions of the Federal 
Income Tax Code and tax laws and 
their impact 00 business decisions. 
Prerequisites: MBA 600. MBA 601 and 
ACC 420 or pennissioo. 3 sem. hrs. 

MBA~.CONTEMPORARY 

ACCOUNTING ISSUES: Seminar 
covering emerging or controversial 
accounting issues for the student who 
bas a strong accounting background. 
Topics include the business and 
financial situations that underlie 
accounting problems and controversies. 
alternative accounting techniques 
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which are accepted or proposed. and 
the consequences of various accounting 
practices. Prerequisite: Permission. 

3 sem. hrs. 

MBA 606. FINANCIAL ST A TE­
MENT/RISK ANALYSIS: A study of 
the tools and techniques of financial 
statement analysis to include a consid­
eration of various alternatives and 
techniques and the impact of econom­
ics and accounting measurements. 
Prerequisite: ACC 306 or pennission. 

3 sem. hrs. 

MBA 607. STRATEGIC COST 
MANAG~:ASYSTEMS 
APPROACH: The design and use of 
performance measurement and control 
systems from an integrated systems 
view of an organization. When strategic 
cost management is approached from 
this perspective. many of the traditional 
approaches to performance measure­
ment, evaluation. and control are ca11ed 
into question. An important aspect of 
the course is to "think out of the box" 
in tenns of how we can design more 
flexible and adaptive cost management 
systems to help organizations become 
more flexible and responsive in 
meeting customer needs. While such 
traditional topics as balanced 
scorecards. activity-based costing. 
perfonnance measurement and control 
are discussed. these topics are reexam­
ined in light of an integrated systems 
view of an organization. Prerequisite: 
MBA 692 and ACC 303 or equivalent. 

3 sem. hrs. 

MBA 608. ACCOUNTING INFOR­
MAnON SYSTEMS: A study of 
accounting infonnation systems and 
their impact on management decision 
making and control. Emphasis on the 
systems approach to the collection and 
reporting of accounting data, system 
internal controls. and computer 
applications for managerial and finan­
cial accounting. Prerequisites: MBA 
660 and ACC 341 or pennission. 

3 sem. hrs. 

MBA 609. SPECIAL TOPICS IN 
ACCOUNTING: Advanced and current 
topics in accounting. Topics vary. 
Prerequisite: permission. 3 sem. hrs. 
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Operations Management 

MBA 613. ill AND QUALITY IN 
MANUFACTIJRING AND SER· 
VICES: Study of the concepts and 
techniques of just~in-time manufactur­
ing. total quality systems. and statistical 
process control. Projects. tours, and 
guest speakers. Prerequisite: MBA 692. 

3 sem. hrs. 

MBA 614. ANALYSISOFFAC· 
TORY SYSTEMS: Study of the 
concepts and techniques of analysis, 
design. and management of factory 
production systems. Work-flow layout, 
scheduling techniques. stochastics 
process models. simulations and com­
puterized factory models, PrerequIsites: 
MBA 610, 611. 612. 691. and business 
math. 3 sem. hrs. 

MBA 618. OPERATIONS MANAGE· 
MENT RESEARCH SEMINAR: 
Individual research effort in conjunc­
tion with a faculty member. The 
seminar will meet several times during 
the term for research progress presenta­
tions. Prerequisite: one OPM elective. 

3 sem. hrs. 

MBA 619. SPECIAL TOPICS IN 
OPERATIONS MANAGEMENT: 
Advanced or special topics in the 
analysis, design. operation, and 
maintenance of manufacturing and 
service systems. Topics vary. Prerequi­
site: Pennission. 

3 sem. hrs. 
F1nance 

MBA 624. COMMERCIAL BANK 
MANAGEMENT: Explores the 
environment in which banks must 
operate. the financial statements of 
banks. and a thorough study of bank 
management topics. including asset­
liability management, the investment 
portfolio, sources of funds. and the 
loan portfolio. Methodology includes a 
bank simulation game. Prerequisite: 
MBA 620. 3 sem. hrs. 

MBA 625. INVESTMENTS AND 
FINANCIAL MARKEI'S: A study of 
investment principles and techniques 
used by both individual and institu­
tional investors. Topics include bond 
and stock markets. security valuation 
methods. portfolio themy and manage· 

ment. and investment institutions. 
Prerequisite: MBA 620. 3 sem. hrs. 

MBA 626. INTERNATIONAL 
FINANCIAL MANAGEMENT: 
Integrates the international monetary 
environment with the multinational 
business finn and its operations. 
Analyzes the balance of international 
payments and exchange rate determina­
tion. Specific international financial 
management topics include export­
import financing. foreign direct 
investment. foreign exchange risk 
management. financial controls, and 
international capital budgeting. 
Prerequisite: MBA 620. 3 sem. hrs. 

MBA6~.MANAGEMENTOF 

FINANCIAL INSTITUTIONS: Study 
of management issues related to 
depositories, insurance companies, and 
securities finns. Review of the fmancial 
system, the Federal Reserve, financial 
instruments. and interest rates. Includes 
case studies related to the institutions 
and a bank simulation game. Prerequi­
site: MBA 620. 3 sem. hrs. 

MBA 629. SPECIAL TOPICS IN 
FINANCE: In-depth application of 
financial principles to selected areas. 
Topics vary. Emphasis may be on 
working capital management. capital 
budgeting, applied portfolio manage­
ment. mergers and acquisitions, 
corporate restructuring, or selected 
topics. Prerequisite: Pennission. 

3 sem. hrs. 

Marketing 

MBA 635. RESEARCH FOR MAR· 
KETING DECISIONS: Integrative 
overview of the functional areas of 
research design, data collection, data 
analysis, and interpretation of findings 
within the context of decision-making 
for marketing. Prerequisites: MBA 611 
and 694. 3 sem. hrs. 

MBA 636. SEMINAR IN INTERNA· 
TIONAL MARKET ANALYSIS: 
Integration of concepts, theories, and 
analytical procedures associated with 
market analysis of international 
markets. Provides a managerial and 
strategic perspective on international 
marketing. Designed to assist students 
in developing appropriate business 
ililIs and making marketing manage. 

ment decisions in the international 
context Prerequisite: MBA 630. 3 sem. 
h", 

MBA 637. GLOBAL MARKETING 
MANAGEMENT: Integration of 
concepts. theories, and analytical 
procedures associated with market 
analysis of global markets. This course 
provides a managerial and strategic 
perspective on global marketing. It is 
designed to assist students in develop­
ing appropriate business skills and 
making marketing management 
decisions in the global context 
Prerequisite: MBA 630. 3 sem. hrs. 

MBA 638. PRODUCT PLANNING 
AND DEVELOPMENT: Integration of 
various product management processes 
and concepts as customer-focused 
problem solving. Using projects or 
simulations, provides an opportunity to 
practice skills in developing and 
introducing a new product in a com­
petitive environment Emphasis 00 bow 
various techniques can be interpreted to 
answer questions about performance. 
Prerequisite: MBA 630. 3 sem. hrs. 

MBA 639. SPECIAL TOPICS IN 
MARKETING: Advanced and current 
topics in marketing, such as product 
management. consumer behavior. 
services marketing, sales, and advertis­
ing. Prerequisite: Permission. 

3 sem. hrs. 

Economics 

MBA 646. lNIERNA TIONAL 
TRADE AND BUSINESS APPLICA· 
TIONS: A comprehensive, up to date. 
and clear exposition of the theory and 
applications of international trade and 
finance that are essential for Wlder­
standing, evaluating. and suggesting 
solutions to the important contempo­
rary international trade problems and 
issues facing business firms and 
managers. Prerequisites: MBA 640 
and 641. 3 sem. hrs. 

MBA 649. SPECIAL TOPICS IN 
ECONOMICS: Advanced and current 
topics in economics. Topics vary. 
Prerequisite: Permission. 3 sem. hrs. 



Business Environment 
and Ethics 

MBA 651. GOVERNMENT AND 
BUSINESS: Analysis of government 
regulations and their impact on 
business. An examination of how 
business organizations. when producing 
goods and services. operate within the 
financial, legal. and social constraints 
resulting from governmental activity. 
Prerequisites: MBA 670 and 671. 

3 sem. hrs. 

MBA 652. SOCIAL RESPONSIBIL­
ITY AND BTIDCAL DIMENSIONS 
OF MANAGEMENT: Study of social 
responsibility and ethics. Topics 
include the relationsbip of management 
to society. ethical issues in manage­
ment, strategic management for social 
responsiveness. and the stakeholder 
management concept. Prerequisites: 
MBA 670 and 671. 3sem.hrs. 

MBA 653. CORPORATE ISSUES & 
SURVEY PRACfICUM: An overview 
of management concepts. principles. 
and functionality as practiced by major 
corporations. Each student has the 
opportunity to develop an innovative 
alternative to a current issue related to 
corporate finance, marketing. and/or 
management. Includes presentations by 
a team of corporate executives. 
Prerequisites: Completion of all 
Foundation courses. 3 sem. hrs. 

MBA 654. HUMANITIES INSTI­
TUTE: A weekend course designed for 
in..<fepth discussions of ethics, values. 
and justice based on the study of art. 
literature. philosophy. and history. 
Throughout the course, issues are 
assessed from the perspective of the 
business professiOnal. An additional fee 
to cover course supplies. Prerequisites: 
Completion of all Foundation courses 
plus one term of Integrated Core work. 

3 sem. hn. 

MBA 656. EUROPEAN CULTURE & 
MANAGEMENI': Study of the culture 
and business operations of Europe. In 
addition to normal tuition, there will be 
travel expenses. Locations. countries. 
and topics may vary. Prerequisites: 
Completion of all Foundation courses 
or faculty approval. 3 sem. hrs. 

MBA 659. SPECIAL TOPICS­
ORGANIZATIONS AND TIIEIR 
ENVIRONMENTS: Advanced and 
current topics in organizations and their 
environments. Topics vary. Prerequi~ 
sites: Pennission. 3 sem. hrs. 

Information Systems 

MBA 661. E-COMMERCE: This 
course will provide an understanding of 
the information technologies that 
enable business~to-business and 
business-to-consumer electronic 
commerce while focusing on the 
strategic. operatonal, management, and 
societal issues associated with such 
technology~based commerce. This 
course will not develop technical 
programming or advanced Web 
development skills. although students 
may get some experience in building 
WelJ..based storefronts for sma1I 
businesses with tools that are easy to 
use. Business cases. experiential 
exercises. and guest speakers will be 
utilized extensively. Prerequisite: 
MBA 660. 3 sem. hrs. 

MBA 662. BUSINESS TELECOM­
MUNICATIONS: Study of computer~ 
based business communication sys~ 
tems. Media characteristics. signal 
representation and transmission, wide 
and local area networks. communica~ 
tion protocols. message routing. net ~ 
work design. and network management. 
Assignments include a term paper 
requiring an in-depth study of a 
selected topic. Prerequisites: MBA 610 
and 660. 3 sem. hrs. 

MBA~.MANAG~OF 
INFORMATION RESOURCES: Study 
of the strategic and management issues 
associated with the effective organiza~ 
tional use of information technology. 
Role of the chief information officer; 
strategic planning - impacts and 
alliances; infonnation technology 
assimilation; information technology 
architectures. functional organization. 
and operational control; information 
systems project management. Cases 
and readings. Prerequisites: MBA 660. 
and 693 recommended but not required. 

3 sem. hrs. 
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MBA664. DATABASE MANAGE­
MBNT: Introduction to databases and 
their management. File organization 
and data structmes; database manage~ 
ment systems; major data models; 
conceptual. logical. and physical 
database design; data definition and 
manipulation with SQL; data adminis­
tration; and client/server and distributed 
databases. SQL~based software tool for 
database project. Prerequisite: MBA 
660. 3 sem. hrs. 

MBA 665. SYSTEMS ANALYSIS & 
DESIGN: Introduction to object­
oriented concepts and techniques for 
anlayzing and designing systems. 
Activities performed and models 
created during the different phases of 
the development life cycle. Systems 
development project using a CASE 
tool. Prerequisite: MBA 660. 

3 sem. hrs. 

MBA 667. DATA WAREHOUSING: 
This course will emphasize the pur~ 
pose. design, implementation, and 
effective use of data warehouses and 
data warehousing technologies. Various 
schemas for the design of a data 
warehouse. modeling time in a data 
warehouse. data quality management 
for building a data warehouse from 
operational data stores and legacy 
applications. and tecbnologies to 
populate and retrieve information from 
data warehouses will be covered. 
Related topics of data marts. analytical 
processing. data mining. and active 
data warehousing will also be ad~ 
dressed. Prerequisites: MBA 660 and 
MBA 664. 3 sem. hrs. 

MBA 668. WEB SITE DEVELOP­
MBNT: This course will cover issues 
involved in developing Web sites for 
business usage. Issues covered or 
investigated will include: site layout, 
implementation and management, good 
site design practices. connecting Web 
sites to company data, and processing 
secure transactions across the Web. 
Prerequisite: MBA 660. 3 sem. hrs. 

MBA 669. SPECIAL TOPICS IN 
MANAG~ INFORMATION 
SYSTEMS: Advanced and current 
topics in management information 
systems. Topics vary. Prerequisite: 
Pennission. 3 sem. hrs. 
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Management and Human 
Resources 

MBA 672. SEMINAR IN PERSON­
NEL AND INDUSTRIAL RELA­
TIONS: A study aftbe personnel and 
industrial relations function. An 
examination of employment planning 
and practices to include the legal 
framework and regulatory guidelines. 
Readings, exploratory research, 
experimental exercises, films, and 
seminar discussions are the primary 
teaching methods. Prerequisites: MBA 
670 and 671. 3sem.hrs. 

MBA 673. ORGANIZATION 
THEORY AND ANALYSIS: Analysis 
of the components of an organization 
and the processes that integrate them 
into a functioning unit in pursuit of 
growth, stability. and ultimately 
survival. Emphasis on modem organi­
zation theory. Extensive reading. 
exploratory research, and seminar 
discussions are integral aspects of the 
course. Prerequisites: MBA 670 
and 671. 3 sem. hrs. 

MBA 674. INTERPERSONAL 
DYNAMICS IN ORGANIZATIONS: 
The nature, types. and formation 
characteristics of groups that interact 
with an organization. Communication 
networks and organizational factors 
that influence interpersonal relation­
ships and conflicts are discussed in 
depth. Lectures. _ide reading, 
research cases, and group exercises. 
Prerequisites: MBA 670 and 671. 

3 sent. 1m. 

MBA 676. JNfERNATIONAL 
MANAGEMENT: This course 
forcuses on international aspects of 
organizational behavior. human 
resource management. labor relations, 
corporate strategy. and ethical issues 
and revolves around three objectives: 
examining the applicability of theory 
and research in the international 
management area; surveying topical 
issues in international management; 
and developing students' international 
management skills. Prerequisites: MBA 
670 and 671. 3 sem. hrs. 

MBA 679. SPECIAL TOPICS IN 
MANAGEMENT AND ORGANIZA­
TIONAL BEHA VlOR: Analysis and 
interpretation of research studies as 
applied to management Coverage of 
issues such as leadership, interpersonal 
conflict resolution, resistance to 
change, managerial development, 
organizational growth, effects of 
technology. and emergence of new 
control systems. Role playing, small 
group exercises. and applications. 
Prerequisite: Permission. 3 sent. hrs. 

Business Strategy 

MBA 680. ENTREPRENEURSHIP 
AND THE FAMILY FIRM: A variety 
of topics of interest to the student of 
entrepreneurship. All phases in the life 
span of the owner~managed enterprise, 
beginning with opportunity recognition 
and ending with succession to a next 
generation of management through any 
of a variety of means. Major topic areas 
include startup issues, business plan~ 
ning. financing, marketing, managing 
the growing firm, and succession. 
Guest speakers provide insights from 
their experience as entrepreneurs. and 
panels of experts who serve entrepre~ 
neurial clients are often utilized. Each 
class period uses multiple learning 
methodologies. Some field work and 
writing is required. Prerequisites: All 
Foundation courses. 3 sent. hrs. 

MBA 681. BUSINESS SIMULA­
TION: An integrative learning experi~ 
ence based on knowledge of the 
functional business areas and of the 
business environment Computer 
simulation used to examine the effect 
of students' management decisions 
over time. Lectures and small groups 
for decision~making reporting. Prereq~ 
uisites: Completion of all four Inte~ 
grated. Core courses is strongly recom~ 
mended. 3 sent. hrs. 

MBA 682. NEW VENTURE 
MANAGEMENT: A study of entre~ 
preneursbip and development of 
opportunities in new or renewed 
businesses. Focus is on identifying and 
analyzing business opportunities, 
locating and obtaining venture capital, 
developing a business plan. managing 
growth in the enterprise. and the 

decision~making. risk~taking, and 
leadership styles of entrepreneurs. 
Prerequisites: Completion of all four 
Integrated Core courses is strongly 
recommended. 3 sem. hrs. 

MBA 686. INIERNATIONAL 
BUSINESS POLICY: Theories of 
international business, the analysis of 
business strategy in tenDs of a specific 
industry on a global level. to successful 
implementation of business strategy on 
the international scale. A student 
project is required. Prerequisites: 
Completion of alI four Integrated Core 
courses is strongly recommended. 

3 sem. hrs. 

MBA 689. SEMINAR IN STRATE­
GIC PLANNING: Study of the 
strategic management processes in 
theory and practice using teXt, current 
literature. cases. company studies, and 
a project. Class meetings will be pri~ 
marily group discussion with some 
lectures by the instructor and reports by 
students. Prerequisites: Completion of 
all four Integrated Core courses is 
strongly recommended. 3 sent. hrs. 

MBA 695. INDNIDUAL RE­
SEARCH: Individual research in 
subjects encompassed by the MBA 
curriculum under the guidance and 
direction of a faculty member. Re~ 
search may be undertaken on comple­
tion of 12 hours of post~Foundation 
coursework. A formal proposal must be 
completed and approved by the facuIty 
advisor and the MBA Director prior to 
registration. 1-6 sent. hrs. 

MBA 695-C. INDIVIDUAL RE­
SEARCH - CAPSTONE: Individual 
research that includes, at least partially. 
study of the overall organization or the 
interaction of several functions of an 
organization. May under special cir~ 
cumstances be substituted for MBA 
699. Prerequisites: Completion of all 
four Integrated Core courses and MBA 
698. A formal proposal must be 
completed and approved by the faculty 
advisor. the capstone course director. 
and the MBA Director prior to 
registration. 3 sem. hrs. 



JDIMBAJOINT 
DEGREE PROGRAM 

BasIc Program structure 
While the specifics of the program 

structure and requirements are deter­
mined for each student through 
individual consultation, the basic 
design applies to all students. MBA 
students may begin business course­
work during any semester. For students 
who have not yet entered the MBA 
program. however. the first year of the 
joint degree program is normally taken 
entirely in the Law School and covers 
the same prescribed courses for all law 
students. Coursework in the second and 
third years is normally distributed 
between law and MBA courses and is 
sequenced in a manner to achieve the 
maximum benefit of integrated 
progression in the two fields. The 
fourth year consists largely of law 
courses to complete the ill reqWre+ 
ments. The student with a business 
administration undergraduate degree 
can normally expect to complete all 
requirements for both degrees by the 
end of the first term of the fourth year. 
Those with undergraduate degrees in 
other fields normally require additional 

hours for MBA Foundation courses. In 
such cases. the student can expect to 
complete requirements for both degrees 
within four to five academic years. 

In either case. while all the basic 
requirements of each degree are 
fulfilled through the joint program. the 
designation of certain courses as 
common electives results in completion 
of the entire program in one term less 
than would be required if each degree 
program were pursued independently. 
Upon completion of each program. 
respective degrees are conferred. 

Ae<eleratlon of tho Program 
The student may accelerate the joint 

degree program by attending summer 
sessions. Both schools offer courses 
dwing the summer. It is possible to 
complete the requirements for both 
degrees in three to four calendar years 
through such acceleration. 

Admission to tho Program 
Students applying for admission to 

the joint degree program must meet the 
admission requirements of both the 
Law School and the School of Business 
Administration. Applications for 
admission should be submitted to each 
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of the schools. along with other records 
and data required by each school. The 
applicant should indicate on each 
application that admission is sought for 
the joint program. Upon admission to 
both degree programs. the student will. 
in effect, be enrolled in the JD and 
MBA programs simultaneously. 
Applicants should contact the Offices 
of the Deans of both schools for 
information and admission applica­
tions. The first year of work is normally 
in the Law School if MBA coursework 
bas not already been started, so it is 
advisable to contact the Dean of the 
Law School early. 

School ot'Law (937) 229-3211 
School of Business Administration 
(937) 229-3733 

Program Planning 
Upon admission to the joint degree 

program. the student will be assigned 
an advisor from both the Law School 
and the School of Business Administra­
tion. Each student is required to meet 
with the respective program advisors to 
plan hislher program. Continuous 
liaison must be maintained throughout 
the joint degree program. 
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