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Preamble:  

1. Sri Balaji University’s full time Bachelor of Business Administration (BBA) programme is designed to craft 

graduates with well-developed business insights, critical thinking and decision making skills. This programme is 

designed with specific objectives of developing various skills such as soft skills, computer skills, aptitude and awareness 

amongst the students in tune with the prevailing business systems that govern different types of business organizations. 

The course structure is divided into three years that are interlinked in a systematic manner. This is to maintain 

consistency and a continuous flow in the teaching–learning process and method of evaluation for each topic. The present 

programme will enable the students to foster entrepreneurial attitude, ability to think independently and take rational 

decisions at various levels of management. It aims to develop a professional and managerial acumen and leadership 

qualities amongst the youth. Moreover, it incorporates various skills like time management skills, presentation skills, 

geo-political awareness and business awareness that are required for managerial effectiveness. 

2. Program objectives:  

Programme aims at developing the managerial and entrepreneurial attitude and skills, enhancing leadership qualities 

and building the required business acumen among the student managers. The programme gives an opportunity to 

develop the executive personality, managerial skills and functional knowledge to work in the industry. 

 

1. To develop precise understanding of business administration and business environment. 

2. To inculcate among the students leadership aptitude and qualities of dynamic business managers and make them 

capable of taking decisions and communicating with different groups of people. 



 

3.  To equip students with knowledge and skills to fulfil the requirements and expectations of the Industry. 

 

3. Introduction to the Programme: The degree shall be titled as Bachelor of Business Administration (B.B.A.) under 

the Faculty of Commerce and Management. The implementation this programme shall be as follows:  

 First Year B.B.A. is w.e.f. the academic year 2021-2022,  

Second Year B.B.A. w.e.f. academic year 2022-2023 and  

Third Year B.B.A w.e.f. academic year 2023-2024. 

 

4. Duration of the Programme: The Bachelor of Business Administration (BBA) is a full time three (3) years programme 

and it is divided in six (6) Semesters. 

5. Future Scope:  

This programme creates entry level managers, who can fulfil the needs of the industry. Range of opportunities are 

available for BBA graduates as per specialisation of the student. Marketing Management specialisation cater for various 

positions in marketing like Sales Executive, Business Development Executive, Relationship Manager, Digital 

Marketer/executive etc. Accounting & Finance cater to financial needs of corporates. With Accounting & Finance 

specialisations students can apply for role of Accountant, Financial Analysts, Financial executive and many more 

positions in banking and KPOs. HR executive, HR Manager are some positions available for HRM specialisation 

students. Job positions available in corporate for Business Analytics specialisation are – Business Analysts, Data 

Analysts. With technologies like Internet of things and Artificial intelligence, scope for Business Analytics 

specialisation increasing day by day. Entrepreneurship specialisation creates future entrepreneurs and businessmen. 

Operations & Supply Chain Management specialisations focuses on core operations of the business. Job positions 

available in the market are- Operation Manager, Analyst – Supply Chain Management, Supply Chain Executive, and 

Supply Chain Manager. 

 

 



 

Outline of the BBA Programme 

Medium of Instructions - English 

 

The programme shall be of total 4400 marks (i.e.132 Credits), comprising of 44 courses (Each Paper will be referred 

as a course), divided into six semesters (i.e. Three years). 

SEMESTER NO OF 

COURSES 

CREDITS 

I 8 24 

II 8 24 

III 7 (GC 4 + SC 3) 21 

IV 7 (GC 4 + SC 3) 21 

V 7 (GC 4 + SC 3) 21 

VI 7 (GC 4 + SC  3) 21 

TOTAL 44 132 

             *GC – Generic Core **SC- Specialisation Core  

 

 

 

 

 

 

 



 

Course Details 

FYBBA 

 

              SEM I (800 Marks = 24 Credits)                                                      SEM II (800 Marks = 24 Credits)      

1. Principles of Management                                                      1. Organizational Behaviour     

2. Business Communication Skills                                             2. Operations Management                                                               

3. Principles of Marketing                                                          3. Human Resource Management 

4. Business Economics – Micro                                                 4. Business Economics – Macro    

       5. Business Accounting                                                            5. Basics of Cost Accounting 

       6. Data Science for Business Management                               6. Disaster Management 

    7. Business Entrepreneurship                                                       7.Basics of Management Information Systems   

              8. Business Mathematics                                                         8.  Business Statistics 

 

 

 

 

 

 



 

 

SYBBA 

SEM III (700 Marks =21 Credits) 
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Marketing 
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to Big Data 

& Cloud 

Computing 
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International 

Business 

Social 

Entrepreneurship 
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Consumer 
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and 
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Services 

Managerial 
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Development 
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Data 
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and 
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n 
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to 
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ng 

Export Import 
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New Product 
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 Basics of Materials 
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Legal 

Aspects of 

Business 

- - - - -  - 

 



 

 

SYBBA 

SEM IV (700 Marks =21 Credits) 

Generic 

Core 

Marketing  

Manageme

nt 

Accounting  

& Finance 

Human 

Resources 

Management 

Business 

Analytics 

International 

Business 

Entrepreneurship Operations & Supply 

Chain Management 
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Law 
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t 

Cost & 

Management 
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Planning 

Machine 
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1: 
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to Python 
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Strategic Management 

 

 

Project Management 

Advance 

Excel 

Internship 

& Project 

Report 

Internship & 

Project 

Report 

Internship & 

Project Report 

Internship 

& Project 

Report 

Internship & 

Project Report 

Internship & Project 

Report 

Internship & Project 

Report 

Fitness for 

Life 

- - - - - - - 

 

 

 

 



 

 

TYBBA 

SEM V (700 Marks =21 Credits) 

Generic 
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Marketing  

Manageme

nt 

Accounting  

& Finance 

Human 

Resources 

Management 

Business 

Analytics 

International 

Business 

Entrepreneurship Operations & Supply 

Chain Management 

Design 

Thinking for 

Managers 
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Marketing 
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Accounting 

Emotional 

Intelligence for 

Personal Growth 

Data 
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Business 
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Warehousing 
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Data 
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Marketing 
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nt 
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- - - - - - - 

 

 

 



 

TYBBA 

SEM VI (700 Marks =21 Credits) 
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Manageme

nt 

Accounting  

& Finance 
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Management 
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- - - - - - - 

Note: University reserves right to make changes in the above structure as & when required. 

 

 


